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GLOSSARY

Acceptance Period The acceptance period of the Offer, agreed with Borsa Italiana, 
corresponding to 25 MTA Trading Days, which will start at 8:00 a.m.
(Italian time) of August 22, 2011 and will expire at 5:40 p.m. (Italian 
time) of September 23, 2011 (included).

Additional Shares The (i) maximum No. 2,764,127 Shares deriving from the possible 
conversion of the Convertible Bonds up to August 22, 2011 and in 
relation to which requests of conversions have not been delivered as 
at July 31, 2011 and (ii) maximum No. 9,523,250 Shares deriving 
from the possible exercise of the options granted under the Stock 
Option Plans.

Borsa Italiana Borsa Italiana S.p.A., with registered office in Milan, piazza degli 
Affari 6.

Borsa Regulation The regulation of the markets organised and managed by Borsa 
Italiana, resolved by Borsa Italiana Shareholders’ Meeting on April 
29, 2005, approved with Consob decision no. 15101 in July 5, 2005, 
as further amended and integrated. 

Bulgari-Trapani Family Nicola Bulgari, Paolo Bulgari and Francesco Trapani.

Civil Code The Italian Civil Code.

Closing Date The date of completion of the Contribution, i.e. June 30, 2011.

Consob Regulation Consob Regulation No. 11971 of May 14, 1999, as further amended 
and integrated.

Contribution Agreement The contribution agreement entered into among LVMH and the 
Bulgari-Trapani Family - with the intervention of Groupe Arnault 
and Bulgari - on March 5, 2011 (and subsequently amended on 
March 9, 2011 and June 14, 2011).

Contribution According to the Contribution Agreement, the contribution of the 
Majority Shareholding by the Bulgari-Trapani Family in favour of 
LVMH - in exchange for new LVMH shares - on the basis of the 
Exchange Ratio of No. 0.108407 newly issued LVMH share for 1 
Share contributed.

Convertible Bonds The convertible bonds issued in the context of the Bulgari’s 
“€150,000,000 5.375% Equity Linked Bonds due 2014”.

Convertible Bonds 
Regulation

The terms and conditions of the Convertible Bonds under the 
Offering Circular dated July 8, 2009.

Crédit Agricole 
Corporate and 

Crédit Agricole Corporate and Investment Bank, with registered 
office in 9, quai du Président Paul Doumer – 92920 Paris La Défense 
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Investment Bank Cedex - France, acting as the sole financial advisor of LVMH in the 
context of the Offer.

Delisting The delisting of the Shares from the MTA. 

Depository 
Intermediaries

The authorized intermediaries (e.g. banks, brokerage firms, other 
investment companies and stockbrokers) members of the centralised 
administration system at Monte Titoli S.p.A. which may collect and 
forward the acceptances of the tendering shareholders to the Trading
Intermediaries, as indicated in Paragraph F.1.2 of this Offer 
Document.

Exchange Ratio The exchange ratio of No. 0.108407 newly issued LVMH share for 1 
Share contributed, pursuant to the Contribution Agreement, as 
described under Paragraph E.1 of this Offer Document.

Groupe Arnault Groupe Arnault S.A.S., a company incorporated and operating under 
the laws of France, with registered office in 41 Avenue Montaigne, 
75008 Paris (France).

Hannibal Hannibal S.A., a company incorporated and operating under the laws 
of Luxembourg, with registered office in 26 boulevard Royal, 2449 
City of Luxembourg, Luxembourg.

Intermediary in Charge 
of Coordinating the
Collection of 
Acceptances

Crédit Agricole Cheuvreux S.A., with registered office in 9, quai du 
Président Paul Doumer, 92400 Courbevoie - France, in its capacity 
as the intermediary in charge of coordinating the collection of 
acceptances.

Issuer or Bulgari Bulgari S.p.A., a company incorporated and operating under the laws 
of Italy, with registered office in Via dei Condotti 11, 00187 Rome. 

Issuers’ Statement The statement issued by the board of directors of Bulgari pursuant to 
Article 103, paragraph 3, of the TUF and Article 39 of Consob 
Regulation.

Majority Shareholding The Shares contributed and transferred to LVMH by the Bulgari-
Trapani Family on the Closing Date according to the Contribution 
Agreement, corresponding to a total number of 166,382,348 Shares. 

Maximum Disbursement The maximum disbursement payable for the Offer, if all No. 
118,564,484 Shares which are subject to the Offer, calculated based 
on fully diluted number of Shares (i.e. assuming the full conversion of 
the Convertible Bonds and full exercise of the options granted under 
the Stock Option Plans), are tendered, equal to Euro 
1,452,414,929.00.

MTA The Electronic Share Market (Mercato Telematico Azionario) organised 
and managed by Borsa Italiana.

MTA Trading Day Each day of opening of the Italian Stock Exchange under the 
calendar yearly decided by Borsa Italiana.

Offer The mandatory public tender offer, pursuant to Article 106, 
paragraph 1, of the TUF, which is described in this Offer Document. 
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Offer Document This offer document. 

Offer Price The cash consideration payable by the Offeror for each Share 
tendered to the Offer, equal to Euro 12.25 per Share.

Offeror or LVMH LVMH Moët Hennessy - Louis Vuitton S.A., a company 
incorporated and operating under the laws of France, with  registered 
office in 22 Avenue Montaigne, 75008 Paris, France.

Other Countries United States of America, Australia, Canada, Japan and every country
other than Italy in which the publication of the Offer Document is 
not permitted without the authorisation by the competent authorities.

Payment Date The date, corresponding to the third MTA Trading Day after the end 
of the Acceptance Period, on which the Offer Price will be paid.

Persons Acting in 
Concert

Pursuant to Article 101-bis, paragraphs 4, 4-bis and 4-ter of the TUF, 
and to Article 44-quater of Consob Regulation, the persons which are 
considered as acting in concert with the Offeror in relation to the 
Offer, namely:

(i) Bernard Arnault, in his capacity as ultimate controlling 
shareholder of the Offeror, and all the companies parties of 
the control chain of the Offeror; 

(ii) Hannibal, in its capacity as company which is controlled by 
Bernard Arnault through the Offeror and holds a direct 
participation equal to 5.82% in Bulgari’s share capital issued 
at August 1, 2011;

(iii) Nicola Bulgari, in his capacity as party to the Contribution 
Agreement (including the Shareholders’ Agreement); 

(iv) Paolo Bulgari, in his capacity as party to the Contribution 
Agreement (including the Shareholders’ Agreement); 

(v) Francesco Trapani, in his capacity as party to the 
Contribution Agreement (including the Shareholders’ 
Agreement) and holder of no. 3,900,000 option rights under 
the Stock Option Plans, which will be exercised in due time 
for the Shares to be tendered to the Offer. 

Purchase Obligation 
pursuant to Art. 108, 
paragraph 1, of the TUF

The obligation of the Offeror to purchase all the remaining Shares 
upon request of the relevant holders, pursuant to Article 108, 
paragraph 1, of the TUF, which arises in the event that, following the
end of the Offer, the Offeror comes to hold at least 95% of the 
Issuer's share capital issued as at the date thereof, taking into account 
also the purchases made directly or indirectly by the Offeror on the 
market.

Purchase Obligation 
pursuant to Art. 108, 
paragraph 2, of the TUF

The obligation of the Offeror to purchase all the remaining Shares 
upon request of the relevant holders, pursuant to Article 108, 
paragraph 2, of the TUF, which arises in the event that, following the
end of the Offer, the Offeror comes to hold more than 90% and less 
than 95% of the Issuer's share capital issued as at the date thereof,
taking into account also the purchases made directly or indirectly by 
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the Offeror on the market.

Share or Shares Each of, or, in the plural, as the case may be, all or part of the 
ordinary shares of the Issuer, fully subscribed and paid-in, having a 
nominal value of Euro 0.07 per share. 

Shareholders’ Agreement The mutual commitments and undertakings included in the 
Contribution Agreement, relating to, inter alia, the corporate 
governance of both the Issuer and the Offeror, the exercise of voting 
rights in Bulgari and limitations to the transfer of LVMH shares held 
by the Bulgari-Trapani Family, which fall within the definition of 
“shareholders’ agreement” pursuant to Article 122 of the TUF.

Squeeze-out Right The right of the Offeror to purchase all the remaining Shares, 
pursuant to Article 111, paragraph 1, of the TUF, which arises in the 
event that, following the Offer or as a result of the fulfilment of the 
Purchase Obligation pursuant to Art. 108, paragraph 2, of the TUF, 
the Offeror comes to hold at least 95% of the Issuer’s share capital
issued as at the date thereof, taking into account also the purchases 
made directly or indirectly by the Offeror on the market.

Stock Option Plans The existing stock option plans of the Issuer, according to which the 
beneficiaries are granted the right to receive, in aggregate, maximum 
No. 9,523,250 Shares.

Trading Intermediary or 
Intermediaries

An authorized intermediary or all the authorized intermediaries 
admitted to trading on Borsa Italiana through which the Depository
Intermediaries can submit acceptances of the Offer to the 
Intermediary in Charge of Coordinating the Collection of 
Acceptances.

TUF The Italian Legislative Decree No. 58 of February 24, 1998, as further 
amended and integrated.
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INTRODUCTION

This section summarizes the structure and the legal framework of the Offer. In order to have a full 
understanding of the terms and conditions of the transaction, investors should carefully read this 
Offer Document in its entirety and, in particular, its Section A (Notices).

Main features of the Offer

The transaction described in this Offer Document is a mandatory public tender offer launched by
LVMH, pursuant to Article 106, paragraph 1, of the TUF, over the following instruments (see 
Paragraph C.1. of this Offer Document):

(i) all the Shares issued as at August 1, 2011 and not already owned by LVMH and by its 
controlled company Hannibal, corresponding to No. 106,277,107 Shares representing 31,59%
of Bulgari’s share capital issued as at the date thereof;

(ii) the maximum No. 2,764,127 Shares to be potentially issued, deriving from the possible 
conversion of the Convertible Bonds up to August 22, 2011 and in relation to which requests 
of conversions have not been delivered as at July 31, 2011 (see also Paragraph F.1.2 of this 
Offer Document); and

(iii) the maximum No. 9,523,250 Shares to be potentially issued, deriving from the possible 
exercise of the options granted under the Stock Option Plans (see also Paragraph F.1.2 of this 
Offer Document).

The following chart summarizes the figures relating to the Offer:

Number % on Bulgari issued share 
capital at August 1, 2011

% on Bulgari fully 
diluted share capital (3)

Shares held - both directly and 
indirectly - by the Offeror  

230,147,163 68.41 66.00

Shares not held - either directly or 
indirectly - by the Offeror (1)

106,277,107 31.59 30.48

Total Shares (1) 336,424,270 100.00 __
Additional Shares subject of the Offer 
(2)

12,287,377 __ 3.52

Total Shares in the event of 
issuance of all the Additional 
Shares 

348,711,647 __ 100.00

Total Shares subject of the 
Offer (2)

118,564,484 __ 34.00

(1) This information already takes into account the delivery of the Shares deriving from conversions of Convertible Bonds 
requested as at July 31, 2011.
(2) This information includes the maximum 2,764,127 Shares to be potentially issued deriving from the possible conversion of 
the Convertible Bonds up to August 22, and the maximum 9,523,250 Shares to be potentially issued deriving from the 
possible exercise of the stock options.  
(3) Bulgari share capital in the event of full conversion of the Convertible Bonds and full exercise of the options granted under 
the Stock Option Plans.

Legal framework of the Offer 

As disclosed to the market on March 7, 2011, on March 5, 2011 LVMH and the Bulgari-Trapani 
Family - with the intervention of Groupe Arnault and Bulgari - entered into the contribution 
agreement. The transaction and all the activities provided under the contribution agreement entered 
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into on March 5, 2011 were unanimously approved by the board of directors of LVMH on March 6, 
2011.

Contribution Agreement

According to the contribution agreement entered into on March 5, 2011, the Bulgari-Trapani Family 
had agreed, inter alia, to contribute and transfer to LVMH, in exchange for new LVMH shares on 
the basis of the Exchange Ratio:

(a) all, and not part of, the Shares owned by the same as at the date thereof, more specifically:

- Paolo Bulgari had agreed to contribute all No. 70,490,000 Shares he had declared to 
own at the date thereof  in exchange of No. 7,641,609 newly issued LVMH shares;

- Nicola Bulgari had agreed to contribute all No. 68,790,000 Shares he had declared 
to own at the date thereof in exchange of No. 7,457,318 newly issued LVMH
shares;

- Francesco Trapani had agreed to contribute all No. 13,206,348 Shares he had 
declared to own at the date thereof in exchange of No. 1,431,661 newly issued 
LVMH shares; and 

(b) any additional Share acquired by the same before the Closing Date, including those 
purchased pursuant to an agreement with a primary financial institution (the “Financial 
Agreement”) which the Bulgari-Trapani Family have informed the Offeror of having 
entered into and whereby the Bulgari-Trapani Family has in fact acquired, before the Closing 
Date, for a price not exceeding Euro 12.25 per Share, No. 13,839,000 Shares. 

The contribution agreement was then amended on March 9, 2011 to better clarify the termination 
of the effects of the standstill provision under the confidentiality and standstill agreement the 
parties had previously entered into. 

Further, on June 14, 2011, the parties amended the contribution agreement by providing the 
Bulgari-Trapani Family undertaking to exercise all rights under the Stock Option Plans in order to 
tender to the Offer the Shares received as a result of such exercise, and corrected a clerical mistake 
occurred in the indication of the number of Shares owned on March 5, 2011 by Paolo Bulgari (No. 
70,540,000 instead of No. 70,490,000 Shares) and Nicola Bulgari (No. 68,797,000 instead of No. 
68,790,000 Shares) that were originally intended to be part of the Contribution. As a result of these
amendments, which have been subject of a clarification notice to the market issued on July 18, 
2011, the Bulgari-Trapani Family confirmed the undertaking to contribute and transfer to LVMH,
in exchange for new LVMH shares on the basis of the Exchange Ratio:

(a) all, and not part of, the Shares owned by the same on March 5, 2011, therefore No. 
152,543,348 Shares, equal to 50.45% of the issued share capital of the Issuer as at the date 
thereof; and 

(b) any additional Share acquired by the same before the Closing Date.  

In the notice to the market issued on July 18, 2011, the Bulgari-Trapani Family also clarified that the 
No. 57,000 Shares by mistake not included in the total number of Shares owned on March 5, 2011 
(i) were not subject of the shareholders’ agreements previously in place among Nicola Bulgari, Paolo 
Bulgari and Francesco Trapani and (ii) were already owned by Paolo Bulgari (as regards No. 50,000) 
as at February 13, 2002 and by Nicola Bulgari (as regards No. 7,000) as at February 28, 2009 and 
have remained since then in their continuous possession up to the Closing Date.  

To execute the Contribution:
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(i) on March 31, 2011, the Shareholders’ meeting of the Offeror renewed the existing 
delegation to the board of directors to issue new LVMH shares to be exchanged against any 
contribution in kind up to 10.00% of LVMH’s share capital issued as at the date of the 
issuance; as at the date thereof, the maximum number of LVMH shares issuable according 
to such delegation was 48,963,285;

(ii) on June 30, 2011, the board of directors of the Offeror approved (a) the issuance of No. 
18,037,011 new ordinary LVMH shares, equal to 3.68% of LVMH’s share capital at that 
date (3.55% of LVMH’s share capital post issuance of the new shares), to be exchanged 
against the Shares contributed by the Bulgari-Trapani Family on the basis of the Exchange 
Ratio, and (b) the main features of the Offer; and 

(iii) on the Closing Date, the Bulgari-Trapani Family contributed and transferred to LVMH the 
Majority Shareholding, and subscribed the LVMH capital increase under previous point (ii).

As a result of the Contribution and taking into account previous purchases effected both directly 
and indirectly (through Hannibal), LVMH has come to hold the control participation over Bulgari, 
corresponding to 76.12% of Bulgari’s share capital issued at the Closing Date(1). Upon the 
completion of the Contribution, LVMH became bound, pursuant to Articles 106, paragraph 1, and 
109 of the TUF, to launch the Offer jointly with the Persons Acting in Concert.

Nevertheless, the obligation to launch the Offer will be fulfilled exclusively by LVMH, which will 
consequently bear all costs, expenses and charges relating to the Offer including, but not limited to, 
those relating to the payment of the Offer Price, equal to 12.25 Euro per tendered Share.

Shareholders’ Agreement

The Contribution Agreement also contains commitments of the parties thereto falling within the 
definition of “shareholders’ agreement” pursuant to Article 122 of the TUF, i.e. the Shareholders’ 
Agreement. 

In particular, the Shareholders’ Agreement contains certain undertakings relating to, inter alia, the 
corporate governance of both the Issuer and the Offeror, the exercise of voting rights in Bulgari, 
and limitations to the transfer of LVMH shares by the Bulgari-Trapani Family.

The relevant disclosure obligations towards Consob, Bulgari and the market have been duly fulfilled 
according to the applicable provisions of the TUF and of Consob Regulation. The Shareholders’ 
Agreement has been filed with the Companies’ Register of Rome. An abstract of the Shareholders’ 
Agreement was published in the daily newspaper “MF” on March 10, 2011 and is attached to this 
Offer Document as Annex B. The variations of the shareholdings held by the parties to the 
Shareholders’ Agreement in the Bulgari’s share capital and in the LVMH’s share capital, occurred 
upon completion of the Contribution and afterwards, have been duly disclosed according to the 
applicable provisions of the TUF and of Consob Regulation. The relevant notices were filed with 
the Companies’ Register of Rome and published in the daily newspaper “MF” on July 5, 2011 and 
on July 27, 2011 and are attached under Annex B.

For further details on the Shareholders’ Agreement, see Paragraph B.2.3 of this Offer Document. 

For the sake of completeness, please note that, starting from the Closing Date - as a consequence of 
the completion of the Contribution - the shareholders’ agreements in place among Nicola Bulgari, 

  
(1) As a result of the capital increases resolved upon conversion of Convertible Bonds requested as at July 31, 2011, this 
shareholding reduced to 68.41% of the share capital of Bulgari issued as at 1° August 2011 (see also Paragraph B.2.3 of this 
Offer Document).
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Paolo Bulgari and Francesco Trapani, entered into on May 18, 1995 and October 14, 1997, and 
amended on December 1, 2009, expired and have no longer effect. 

Reasons and purpose of the Offer

The Offeror, through the business combination resulting from the Contribution and the Offer,
intends to reinforce its presence in the luxury sector. The transaction is aimed at enabling LVMH to 
markedly strengthen its competitive positioning in the jewellery and watches segment, due to the 
strong position of Bulgari in this sector. Bulgari is also present in the fragrance, cosmetics and 
accessories segments which will reinforce LVMH in its corresponding activities. 

Further, the transaction will allow LVMH and Bulgari to benefit from synergies for growth in 
Europe, Asia and the Americas by giving the Bulgari Group the opportunity to cooperate with the 
other brands of the LVMH Group operating in these segments.

In carrying out the business combination, LVMH intends, in line with its long term strategy, to 
maintain the identity of the Bulgari Group which has contributed to the success of the Bulgari 
name. Further, through the combination, the Bulgari Group will benefit from LVMH expertise and 
resources to reach its full potential and join an exceptional platform to ensure long-term future in 
the respect of values that have made its success since 1884. 

Paolo and Nicola Bulgari will remain Chairman and Vice Chairman of Bulgari’s board of directors, 
respectively. Paolo Bulgari has been appointed as member of the advisory board of LVMH. 
Francesco Trapani, CEO of Bulgari, has been appointed as member of the board of directors of 
LVMH and has joined the executive committee of LVMH. He has also been assuming, as from the 
second half of 2011, the management of the LVMH enlarged Watches and Jewellery activities.

Further, the Offer will be aimed at the Delisting, which the parties to the Contribution Agreement 
had reciprocally acknowledged to be their common objective and interest in order to fully complete 
the strategic combination between the two Groups. As a mandatory tender offer, the Offer will not 
be subject to any condition of effectiveness. The Delisting may be achieved through the fulfillment 
of the Purchase Obligation pursuant to Art. 108, paragraph 2, of the TUF or through the fulfillment 
of the Purchase Obligation pursuant to Art. 108, paragraph 1, of the TUF simultaneously with the
exercise of the Squeeze-out Right.

For further details see Paragraph G.2.1 of this Offer Document.

Table of the main events relating to the Offer (*)

(*) Note: all the releases mentioned in the table below, if not otherwise specified, are disseminated according to Article 36 of Consob Regulation

Date Event Notice and applicable provisions of 
law or regulation

June 30, 2011 Notice of the Offeror having as object the 
obligation to launch the Offer.

Notice of the Offeror pursuant to Article 
102, Paragraph 1, of the TUF, and Article 
37 of Consob Regulation. 

July 20, 2011 Filing of the Offer Document with Consob. Filing pursuant to Article 102, Paragraph 
3, of TUF and Article 37-ter of Consob
Regulation. 

Release of the Offeror pursuant to 
Article 114 of the TUF.
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Date Event Notice and applicable provisions of 
law or regulation

Transmission of the notice to the Issuer 
pursuant to Article 37-ter of Consob 
Regulation.

July 25, 2011 Board of Directors’ meeting of Bulgari to approve 
the Issuer’s Statement.

Release of the Issuer pursuant to Article 
103 of the TUF and Article 39 of Consob 
Regulation.

Release of the Issuer pursuant to Article 
114 of the TUF.

August 4, 2011 Approval of the Offer Document by Consob. Approval pursuant to Article 102, 
Paragraph 4, of the TUF.

Release of the Offeror pursuant to 
Articles 114 of the TUF.

August 6, 2011 Publication of the Offer Document. Publication of the relevant notice 
pursuant to Article 38, Paragraph 2, of 
Consob Regulation in “MF” and “Il Sole 
24 Ore”.

August 22, 2011 Beginning of the Acceptance Period.
At least 5 MTA 
Trading Days 

before the end of 
the Acceptance 

Period

Possible disclosure of the circumstance that the 
Offeror has acquired at least 50% of the Shares 
subject of the Offer for the purpose of the re-
opening of the Offer.

Notice of the Offeror pursuant to Article 
114 of the TUF and 40-bis of Consob
Regulation.

September 23, 
2011

Termination of the Acceptance Period. -

September 23, 
2011

Communication of the preliminary results of the 
Offer. 

Release of the Offeror pursuant to 
Article 114 of the TUF.

September 27, 
2011

Notice relating to: 
§ the results of the Offer;
§ the possible occurrence of the 

requirements for the purpose of the re-
opening of the Offer; 

§ the possible occurrence of the 
requirements for the Purchase 
Obligation if the 90% threshold has 
been exceeded and the 95% threshold 
has not been reached, or for the 
Purchase Obligation and the 
simultaneous Squeeze-Out Right if the 
threshold of 95% has been reached or 
exceeded; or

§ the possible timing for the delisting of 
the Shares.

Publication of a notice in “MF” and “Il 
Sole 24 Ore” pursuant to Article 41, 
paragraph 6, of Consob Regulation.

September 28, 
2011

Payment Date of the Offer Price. -

From September 
29, 2011 to

October 5, 2011

Possible re-opening of the Acceptance Period. -

October 5, 2011 Termination of the Acceptance Period following 
the re-opening of the Offer.

-
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Date Event Notice and applicable provisions of 
law or regulation

October 5, 2011 Communication of the preliminary results of the 
Offer following the re-opening of the Offer.

Release of the Offeror pursuant to 
Article 114 of the TUF.

October 7, 2011 Possible notice relating to: 
§ the final results of the Offer (after the 

re-opening of the Acceptance Period);
§ the possible occurrence of the 

requirements for the Purchase 
Obligation if the 90% threshold has 
been exceeded and the 95% threshold 
has not been reached, or for the 
Purchase Obligation and the 
simultaneous Squeeze-out Right if the 
95% threshold has been reached or 
exceeded; 

§ the possible timing for the delisting of 
the Shares.

Publication of a notice in “MF” and “Il 
Sole 24 Ore” pursuant to Article 41, 
paragraph 6, of Consob Regulation.

October 10, 2011 Date of payment of the Offer Price (for the 
Shares tendered to the Offer in the context of the 
re-opening of the Acceptance Period) in the event 
of re-opening of the Acceptance Period.

-

Following the 
occurrence of the 
requirements set 
forth by the law.

Upon occurrence of the requirements for the
fulfillment of the Purchase Obligation if the 90% 
threshold has been exceeded and the 95% 
threshold has not been reached, publication of a 
notice providing for the information on the terms 
according to which the Offeror will comply with 
this obligation, as well as on the timing for the 
delisting of the Shares.

Notice of the Offeror pursuant to Article 
114 of the TUF and of Article 50-
quinquies of Consob Regulation.

Following the 
occurrence of the 
requirements set 
forth by the law.

Upon occurrence of the requirements for the 
fulfillment of the Purchase Obligation
simultaneously with the exercise of the Squeeze-
out Right if the 95% threshold has been reached 
or exceeded, publication of a notice providing for 
the information on the terms according to which 
the Offeror will fulfill the Purchase Obligation
simultaneously with the exercise of the Squeeze-
out Right, as well as on the timing for the 
delisting of the Shares.

Notice of the Offeror pursuant to Article 
114 of the TUF and Article 50-quinquies
of Consob Regulation. 

Table of the main events relating to the Convertible Bonds

Capitalised terms used in the table but not defined into this Offer Document have the meanings 
given to them in the Convertible Bonds Regulation. For further information, please see Paragraph 
F.1.2 of this Offer Document. 

Events relating to the Change of Control 
Date Event Notice

June 30, 2011 Change of Control -

June 30, 2011 Change of Control Notice. Publication of the Change of Control 
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Starting of the Change of Control Period, which will 
end 60 calendar days following the date of 
publication of the Change of Control Notice.

Notice on the website of the Luxembourg 
Stock Exchange and on Borsa Italiana’s 
N.I.S..

August 29, 2011 End of the Change of Control Period. -

Events relating to the issuance of the Optional Redemption Notice
July 15, 2011 Optional Redemption Notice Publication of the Optional Redemption 

Notice on the website of the Luxembourg 
Stock Exchange and on Borsa Italiana’s 
N.I.S.

Close of business 
on August 22, 

2011

Final term for the request of conversion of the 
Convertible Bonds.

-

At the latest 
September 14, 

2011

Last Delivery Date relating to Shares from the 
exercise of Conversion Rights 

-
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A. NOTICES

A.1 Conditions for effectiveness of the Offer

As the Offer is a mandatory public tender offer pursuant to Article 106, paragraph 1, of the TUF, it
is not subject to any condition precedent (see Paragraph F.8 of this Offer Document). 

A.2 Related Parties 

Among the shareholders, members of the management, advisory and control bodies of the Offeror, 
the following are related parties of the Issuer: 

(i) Antonio Belloni is simultaneously shareholder, Group Managing Director and member of 
the board of directors of the Offeror and member of the board of directors of the Issuer; 

(ii) Paolo Bulgari is simultaneously shareholder, member of the advisory board (censeur) of the 
Offeror and Chairman of the board of directors of the Issuer;

(iii) Nicola Bulgari is simultaneously shareholder of the Offeror and Vice-Chairman of the 
board of directors of the Issuer; 

(iv) Francesco Trapani is simultaneously shareholder, member of the board of directors and of 
the executive committee of the Offeror and member of the board of directors of the Issuer

(see Paragraphs B.1.5 and B.2.4 of this Offer Document).

Furthermore, Bernard Arnault, in his capacity as ultimate controlling shareholder of the Offeror, all 
the companies parties of the control chain of the Offeror and the Offeror are related parties of the 
Issuer, having the control over the Issuer pursuant to Article 93 of the TUF (see Paragraph B.2.3 of 
this Offer Document).

A.3 Future plans of the Offeror

The Offeror, through the business combination resulting from the Contribution and the Offer, 
intends to reinforce its presence in the luxury sector. 

In line with its long term strategy, LVMH intends to maintain the identity of the Bulgari Group 
which has contributed to the success of the Bulgari name.

Further, the transaction will allow LVMH and Bulgari to benefit from synergies for growth in 
Europe, Asia and the Americas by giving the Bulgari Group the opportunity (i) to cooperate with 
the other brands of the LVMH Group operating in the same segments, and (ii) to benefit from 
LVMH expertise and resources to reach its full potential.

LVMH intends to support the growth strategy developed and communicated to the market by the 
Issuer in order to maintain and further enhance Bulgari’s leading position in key segments of the 
luxury market. To this purpose, the Offeror will exploit the key strengths of the Issuer such as 
product quality consistency, its ability to continually introduce creative and innovative products, the 
high levels of distribution efficiency, the attention to service and client satisfaction in addition to the 
availability of highly qualified personnel and management. 
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Furthermore, LVMH intends to pursue the development of existing activities in the most promising 
markets (notably toward Asia with a particular focus on key markets such as China), among others 
through the opening of new directly operated stores.

LVMH’s intention is to have the Issuer continue to make the investments required mainly relying 
on the cash flow generated from its operating activities and its financial resources.

Further, as at the date of this Offer Document:

(i) no decision has been taken by the Offeror with respect to possible mergers, demergers and 
reorganizations involving the Issuer and the Issuer’s Group (see Paragraph G.2.4 of this 
Offer Document);

(ii) no decision on a change in the present composition of the management and control bodies 
of the Issuer and the relevant emoluments has been taken (see Paragraph G.2.5 of this 
Offer Document), with the exception of the provisions of the Shareholders’ Agreement 
relating to the resignation from office - following the approval of the Issuer’s Statement - of 
all the members of the Issuer’s board of directors, and to the calling of a shareholders’ 
meeting to appoint a new board of directors composed of maximum 9 members, including 
the Bulgari - Trapani Family (see Introduction and Paragraph B.2.3 of this Offer 
Document);

(iii) the Offeror has not identified any specific amendments or changes to be implemented to 
the current Articles of Association of the Issuer. However, amendments could be made,
after the achievement of the Delisting, to adapt the Articles of Association of the Issuer to 
those of an unlisted company (see Paragraph G.2.6 of this Offer Document).  

A.4 Authorizations

The Offeror requested and obtained before the date of publication of this Offer Document the 
authorizations necessary for the completion of the Contribution and the acquisition of the control 
of the Issuer by the Offeror (see Paragraph C.2 of this Offer Document).

Consequently, the effectiveness of the Offer hereof is no more subject to any authorization.

A.5 Declaration of the Offeror in relation to the Purchase Obligation pursuant to Art. 
108, paragraph 2, of the TUF

As described in the Introduction, the buyout of all Shares and the subsequent Delisting represent 
the main objectives of the Offer.

In the event that, following the end of the Offer, the Offeror comes to hold more than 90% and 
less than 95% of the Issuer's share capital issued as at the date thereof, taking into account also the 
purchases made directly or indirectly by the Offeror on the market during the Acceptance Period
(see Paragraph C.1 of this Offer Document), the Offeror declares that it will not re-establish a free 
float (see Paragraph G.3 of this Offer Document). Therefore, the Offeror will fulfil the Purchase 
Obligation pursuant to Art. 108, Paragraph 2, of the TUF vis-à-vis any requesting shareholder. With 
respect to the Delisting, see the following Paragraph A.7.

The consideration for the fulfilment of the Purchase Obligation pursuant to Art. 108, paragraph 2, 
of the TUF shall be determined pursuant to the provisions of Article 108, Paragraph 3, of the TUF
and, therefore, shall be equal to the Offer Price.
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A.6 Declaration of the Offeror in relation to the fulfillment of the Purchase Obligation 
pursuant to Art. 108, paragraph 1, of the TUF and the simultaneous exercise of the
Squeeze-out Right 

In the event that, following the end of the Offer or as a result of the fulfilment of the Purchase 
Obligation pursuant to Art. 108, paragraph 2, of the TUF, the Offeror comes to hold at least 95% 
of the Issuer's share capital issued as at the date thereof, taking into account also the purchases 
made directly or indirectly by the Offeror on the market (see Paragraph C.1 of this Offer 
Document), the Offeror declares its intention to fulfil the Purchase Obligation pursuant to Art. 108, 
Paragraph 1, of the TUF simultaneously with the exercise of the Squeeze-out Right (see Paragraph 
G.3 of this Offer Document).

The Squeeze-out Right will be exercised, in accordance with the modalities agreed upon with Borsa 
Italiana and Consob, as soon as possible upon conclusion of the Offer (including any possible re-
opening and, as the case may be, the implementation of the Purchase Obligation pursuant to Art. 
108, paragraph 2, of the TUF), by depositing the aggregate value of the purchase price for the 
remaining Shares (see Paragraph G.3 of this Offer Document). With respect to the Delisting, see 
the following Paragraph A.7.

The consideration for the remaining Shares shall be determined pursuant to the provisions of 
Article 108, Paragraph 3, of the TUF, considering the reference to such Article provided for by 
Article 111 of the TUF, and, therefore, shall be equal to the Offer Price.

A.7 Delisting of the Shares 

The Offer will be aimed at the Delisting (see Introduction and Paragraphs G.2.1 and G.3 of this 
Offer Document). 

In this respect, upon the occurrence of the conditions set forth under Article 108, paragraph 2, of 
the TUF, pursuant to Article 2.5.1, paragraph 8, of the Borsa Regulation, Borsa Italiana shall 
dispose the revocation of the Shares from listing starting from the MTA Trading Day following the 
last day of payment of the price of the Purchase Obligation pursuant to Art. 108, paragraph 2, of 
the TUF. Therefore, Bulgari’s shareholders who will have decided not to tender their Shares and 
will have not requested the Offeror to purchase their Shares will become the owners of financial 
instruments no longer listed on any regulated market with the connected difficulties to liquidate 
their investment in the future.

Without prejudice to the above, if, following the end of the Offer or as a result of the fulfilment of 
the Purchase Obligation pursuant to Art. 108, paragraph 2, of the TUF, the conditions for the 
fulfilment of the Purchase Obligation pursuant to Art. 108, paragraph 1, of the TUF simultaneously 
with the exercise of the Squeeze-out Right occur, pursuant to Article 2.5.1, paragraph 8, of the 
Borsa Regulation, the Shares will be suspended and/or revoked from listing, taking into account the 
timing for the exercise of the Squeeze-out Right.

A.8 Potential conflicts of interest 

Crédit Agricole S.A., the mother company of Crédit Agricole Corporate and Investment Bank, is a 
shareholder of Bulgari holding, indirectly through Crédit Agricole Corporate and Investment Bank, 
Crédit Agricole Cheuvreux S.A. and Predica S.A., 2.367% of the share capital issued as at August 1, 
2011. With respect to these shareholdings, voting rights relating to the shares held by Predica S.A., equal 
to 2.351%, are exercised by Amundi S.A., individual and collective asset manager of the Group Crédit 
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Agricole, which also manages, directly and indirectly through controlled asset management 
companies, a further participation, equal to 0.406% of the share capital issued as at August 1, 2011
(2)(see also Paragraph B.2.3 of this Offer Document).

Crédit Agricole Corporate and Investment Bank and Crédit Agricole Cheuvreux S.A. (which is a 
subsidiary of Crédit Agricole Corporate and Investment Bank) and/or certain of their affiliates, 
have performed or may perform in the future various investment banking and commercial banking 
and other financial services for LVMH and Bulgari or their affiliates, their shareholders or directors 
in the context of which they have received or may receive some financial compensation.

In particular :

- Crédit Agricole Corporate and Investment Bank is acting as the sole financial advisor of 
LVMH in the context of the Offer;

- Crédit Agricole Cheuvreux S.A. is acting as the Intermediary in charge of Coordinating the 
Collection of Acceptances in the context of the Offer;

- pursuant to, and for the purposes of Article 37-bis, paragraph 3, of Consob Regulation 
Crédit Agricole Corporate and Investment Bank undertook, irrevocably and 
unconditionally, as guarantee of the correct fulfilment of the payment obligations under the 
Offer (including, as the case may be, any reopening of the Offer and/or fulfilment of any 
purchase obligation pursuant to Article 108 of the TUF and /or exercise of the Squeeze-out 
Right), to automatically make available to the Offeror an amount equal to the Maximum 
Disbursement pursuant to the terms and conditions of this Offer Document, being 
understood that this Maximum Disbursement will be reduced accordingly to the payments 
made in the context of the Offer

(see Paragraphs B.3 and G.1.2 and Section I. of this Offer Document). 

A.9 Alternatives for the parties to which the Offer is made

For clarification purposes, the shareholders of the Issuer, to which the Offer is made, face the 
following alternatives:

A. Acceptance of the Offer  

Shares can be tendered to the Offer during the Acceptance Period. 

In case of acceptance of the Offer, the Issuer’s shareholders will receive a consideration equal to 
Euro 12.25 for each Share tendered to the Offer. 

B. Non acceptance of the Offer

In the case of non acceptance of the Offer during the Acceptance Period, the Issuer’s shareholders 
may face the following scenarios. 

B.1 The Acceptance Period is not re-opened

  
2 The information included in this paragraph assumes the issuance of the Shares deriving from conversions of Convertible
Bonds requested as at July 31, 2011 and the subsequent statement of the increase of capital on August 1, 2011.
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As described under Paragraph F.1.1 of this Offer Document, pursuant to Article 40-bis of Consob 
Regulation, within the MTA Trading Day subsequent to the Payment Date, the Acceptance Period 
may be re-opened for 5 MTA Trading Days (and the Issuer’s shareholders may tender their Shares 
to the Offer during such period) if the Offeror, on publication of the final results of the Offer, 
notifies that it has acquired at least half of the Shares subject of the Offer.

However, the re-opening of the Acceptance Period will not occur: 

(i) if the Offeror announces to the market the occurrence of the circumstance that it has 
acquired at least half of the Shares subject of the Offer at least 5 MTA Trading Days before 
the end of the Acceptance Period; or

(ii) if, at the end of the Acceptance Period, the Offeror comes to hold a participation triggering 
the Purchase Obligation pursuant to Art. 108, paragraph 1, of the TUF or the Purchase 
Obligation pursuant to Art. 108, paragraph 2, of the TUF (as the case may be).

In this case, the shareholders of the Issuer will face the following scenarios:

- In the event that, following the end of the Offer and taking into account also the possible 
purchases made directly or indirectly by the Offeror on the market during the Acceptance 
Period:

(a) the Offeror comes to hold no more than 90% of the Issuers’ share capital issued as at 
the date thereof, the shareholders having not tendered their Shares would retain the title of 
the Shares not tendered to the Offer which would remain listed on the MTA. 

(b) the Offeror comes to hold more than 90% and less than 95% of the Issuer's share 
capital issued as at the date thereof,  the Offeror would fulfil its Purchase Obligation 
pursuant to Art. 108, paragraph 2, of the TUF vis-à-vis any requesting shareholder (see 
Paragraphs A.5, A.7 and G.3 of this Offer Document).

- In the event that, following the end of the Offer or as a result of the fulfilment of the 
Purchase Obligation pursuant to Art. 108, paragraph 2, of the TUF, the Offeror comes to 
hold at least 95% of the Issuer's share capital issued as at the date thereof, taking into 
account also the possible purchases made directly or indirectly by the Offeror on the market 
during the Acceptance Period and/or pending the Purchase Obligation pursuant to Art.
108, Paragraph 2, of the TUF (see Paragraph C.1 of this Offer Document), the Offeror will 
fulfil the Purchase Obligation pursuant to Art. 108, Paragraph 1, of the TUF simultaneously 
with the exercise of the Squeeze-out Right (see Paragraphs A.6, A.7 and G.3 of this Offer 
Document).

B.2 The Acceptance Period is re-opened
If the Acceptance Period is re-opened, the shareholders of the Issuer may decide, in the context of 
the re-opening of the terms of the Offer, (a) to tender their Shares to the Offer or (b) not to tender 
their Shares to the Offer. 

(a) Acceptance in the context of the re-opening of the terms of the Offer 

In case of acceptance of the Offer in the context of the re-opening of the terms of the Offer, the 
Issuer’s shareholders will receive a consideration equal to Euro 12.25 for each Share tendered to the 
Offer. 

(b) Non acceptance in the context of the re-opening of the terms of the Offer 
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In case of non acceptance of the Offer in the context of the re-opening of the terms of the Offer, 
the scenarios described under previous point B.1 may be faced.

A.10 Acceptance to the Offer for the owners of Convertible Bonds and of stock option 
rights under the Stock Option Plans 

Convertible Bonds

The Offeror informs that, on July 15, 2011, Bulgari issued the Optional Redemption Notice (as 
defined under the Convertible Bonds Regulation). The Optional Redemption Date (as defined 
under the Convertible Bonds Regulation) will occur on August 29, 2011. The bondholders will be 
entitled to exercise their conversion rights, at the terms and conditions provided under the 
Convertible Bonds Regulation, up to (and including) the close of business on the 7th day before the 
Optional Redemption Date, i.e. on August 22, 2011. Bondholders having proceeded to the request 
of conversion of the Convertible Bonds within August 22, 2011 will receive the Shares arising out 
from such conversions on September 14, 2011 at the latest and will be able to tender their Shares to 
the Offer. 

Without prejudice to the foregoing, the Offeror also informs that, starting from July 1, 2011 and for 
the Change of Control Period (as defined in the Convertible Bonds Regulation), the conversion 
price of the Convertible Bonds is the Change of Control Conversion Price (as defined in the 
Convertible Bonds Regulation), equal to Euro 4.07, as adjusted in consequence of the completion 
of the Contribution whereby the Offeror acquired the control over the Issuer.

For further information, see Paragraph F.1.2 of this Offer Document.

Stock Option Plans

The Shares deriving from the exercise of the remaining options provided for under the Stock 
Option Plans will be accepted and acquired by the Offeror (upon the terms and conditions of this 
Offer Document) to the extent that such Shares are tendered to the Offer in due time (see 
Paragraph F.1.2 of this Offer Document).

A.11 Issuer’s Statement 

The statement of the Issuer, issued pursuant to Article 103, paragraph 3, of the TUF and Article 39 
of Consob Regulation, containing all material elements and data for the evaluation of the Offer, as 
well as the fairness opinions, has been approved by the board of directors of Bulgari on July 25, 
2011 and is attached to this Offer Document under Annex A (see Section M. of this Offer 
Document).
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B. PARTIES INVOLVED IN THE TRANSACTION

B.1 Offeror

B.1.1 Company name, legal form and registered office

The company name of the Offeror is “LVMH Moët Hennessy - Louis Vuitton S.A.”.

The Offeror is a joint stock corporation (société anonyme), with its registered office in 22 avenue
Montaigne, 75008 Paris (France) and registered with the RCS (Registre du Commerce et des Sociétés) of 
Paris under the number 775 670 417.

As at the date of this Offer Document, the shares of the Offeror are listed on the NYSE Euronext 
of Paris.

B.1.2 Governing law and jurisdiction

The Offeror is incorporated and existing under the laws of France.

The Offeror is subject to the French jurisdiction. The Commercial Court of Paris has jurisdiction in 
case of disputes.

B.1.3 Major Shareholders

As at the date of this Offer Document, the Offeror’s subscribed and paid-in share capital is Euro 
152,300,959.50, represented by No. 507,669,865 ordinary shares with a nominal value of 0.30 each.

As at June 30, 2011, i.e. the date on which the board of directors of the Offeror approved the 
issuance of No. 18,037,011 new ordinary LVMH shares, to be exchanged against the Shares 
contributed by the Bulgari-Trapani Family on the basis of the Exchange Ratio, and on which the 
Contribution was made (see the Introduction of this Offer Document), the following shareholders 
held, directly or indirectly, a relevant shareholding in LVMH (i.e. the minimum shareholding that is 
subject to notification to the market according to the French applicable laws and regulations, equal 
to 5% of LVMH share capital):

Shareholders Shares Share (%) Voting rights Voting rights (%)
Groupe Arnault
S.A.S. 233,759,436 46.05 448,392,626 62.02

Source: LVMH

Bernard Arnault directly holds the control over Groupe Arnault S.A.S. and indirectly holds the 
control over the Offeror, in his capacity as ultimate controlling shareholder. 

As at June 30, 2011, LVMH held No. 9,992,103 treasury shares, equal to 1.97% of LVMH share 
capital.

B.1.4 Description of the Offeror’s Group 

The activities of LVMH Group are organized in six main activities divisions.
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1) Wines and Spirits

The LVMH Group operates in the Wines and Spirits sector through Moët Hennessy, 66% owned 
by LVMH (the other 34% being owned by the Diageo Group), and through its 65% and 50% 
participations in Château d’Yquem and Château Cheval Blanc, which are owned through fully 
owned subsidiaries of LVMH. 

The LVMH Group’s strategy is focused on the high-end segments of the global wine and spirits 
market. In 2010, revenue for the Wines and Spirits business group amounted to Euro 3,261 million, 
corresponding to 16% of the LVMH Group’s total revenue.

The Wines and Spirits activities of the LVMH Group are divided into (i) Champagne and Wines 
and (ii) Cognac and Spirits. 

Champagne and Wines

In 2010, revenue for the Champagne and Wines activities was Euro 1,664 million (82% of which 
was attributable to champagne), representing 51% of the total revenue of the LVMH Group’s 
Wines and Spirits business group. 

The Champagne and Wine brands

The LVMH Group produces and sells a broad range of high quality Champagne wines. 

LVMH represents the leading portfolio of Champagne brands, which hold complementary market 
positions. Dom Pérignon is a prestigious vintage produced by Moët & Chandon since 1936. Moët & 
Chandon (founded in 1743), the leading wine grower and exporter of Champagne, and Veuve 
Clicquot Ponsardin (founded in 1772), which ranks second in the industry, are two quality 
internationally-known brands. Mercier (founded in 1858) is a brand designed for the French market. 
Ruinart (the oldest of the Champagne Houses, founded in 1729) has a development strategy that is 
carefully targeted on a number of priority markets, which are currently mainly in Europe. Krug 
(founded in 1843) is a world famous brand, specializing exclusively in high-end vintages.

In addition to Champagne, the LVMH Group develops and distributes high-end (i) sparkling wines 
under the Chandon brand in Argentina, Brazil and California as well as (ii) still wines from well-
known wine regions: Numanthia (Spain), Newton (California), Terrazas (Argentina), Cape Mentelle 
and Green Point (Australia) and Cloudy Bay (New Zealand). 

In France, the LVMH Group produces Château d’Yquem, the most prestigious of the Sauternes
wines and Château Cheval Blanc, Premier Grand Cru classé “A”, the most prestigious of the Saint-
Emilion wines. 

Cognac and spirits

In 2010, revenue for the Cognac and Spirits activities totalled Euro 1,597 million, corresponding to 
49% of the total revenue for the Wines and Spirits business group. 

Cognac and spirits brands

The LVMH Group holds the most powerful brand in the cognac sector with Hennessy, which has 
developed a line of high-end cognac that has made its reputation.
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The LVMH Group also owns (i) Millennium, a producer and distributor of high-end vodka under 
the brand name Belvedere, (ii) the Glenmorangie Group, which operates the single malt whisky 
brands Glenmorangie and Ardbeg, (iii) a handcrafted luxury rum under the 10 Cane brand and (iv) a 
baijiu (white liquor) in China (Wen Jun).

2) Fashion and Leather Goods

The LVMH Group operates in the high end segment of the Fashion and Leather Goods sector.

The Fashion and Leather Goods business group includes Louis Vuitton, the world’s leading luxury 
brand, Donna Karan, Fendi, Loewe, Céline, Kenzo, Marc Jacobs, Givenchy, Thomas Pink, Pucci, 
Berluti and Rossimoda. 

In 2010, the Fashion and Leather Goods business group posted revenue of Euro 7,581 million, 
representing 37% of the total revenue of LVMH. 

The brands of the Fashion and Leather Goods business group

The main brands held by the LVMH Group in the Fashion and Leather Goods sector are: 

- Louis Vuitton Malletier (founded in 1854), the star brand of this business group, first 
focused its development around the art of travelling, creating trunks, rigid or flexible 
luggage items, innovative, practical and elegant bags and accessories, before expanding its 
territory and its expertise in other areas of expression. For over 150 years, its product line 
has continuously expanded with new travel or city models and with new materials, shapes 
and colours. Famous for its originality and the high quality of its creations, today Louis 
Vuitton is the world leader in luxury goods and, since 1998, has offered its international 
customers a full range of products including, in addition to leather goods, ready-to-wear for 
men and women, shoes and accessories. Since 2002, the brand has also been present in the 
watch segment; Louis Vuitton launched its first line of jewellery in 2004 and its first eyewear 
collection in 2005;

- Fendi, founded in Rome in 1925, is one of the flagship brands of Italian fashion. Particularly 
well-known for its skill and creativity in furs, the brand is also present in leather goods, 
accessories and ready-to-wear fashion;

- Donna Karan was founded in New York in 1984. Its ready-to-wear lines, the Collection 
line, and DKNY, a more casual clothing line, meet the needs of a very modern and 
international lifestyle;

- Loewe, the Spanish company created in 1846, originally specialized in very high quality 
leather work. Today it is present in leather goods and ready-to-wear;

- Marc Jacobs, created in New York in 1984, is the brand name of Louis Vuitton’s 
eponymous creative director. It is expanding rapidly in fashion for men and women;

- Céline, founded in 1945, is developing a ready-to-wear line, leather goods, shoes and 
accessories;

- Kenzo has generated rapid success in the world of fashion since it was formed in 1970. 
Today, the company operates in the areas of ready-to-wear for men and women, fashion 
accessories, leather goods and home furnishings;
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- Givenchy, founded in 1952 by Hubert de Givenchy, a company rooted in a tradition of 
excellence in haute couture, is also known for its collections of men and women’s ready-to-
wear and its fashion accessories;

- Thomas Pink, a brand formed in 1984, is a recognized specialist in high quality shirts. Since 
joining the LVMH Group, the brand has been accelerating its international growth;

- Emilio Pucci, an Italian brand founded in 1947, is a symbol of casual fashion in ready-to-
wear, a synonym of escape and refined leisure; 

- Berluti, an artisan bootmaker established in 1895, designs and markets very high quality 
men’s shoes, both custom made and ready-to-wear and, since 2005, a line of leather goods;

- Rossimoda, an Italian company founded in 1942, specializes in the manufacturing and 
distribution of licensed high quality women’s footwear.

3) Perfumes and Cosmetics

The LVMH Group is present in the perfumes and cosmetics sector with the major French Houses 
Christian Dior, Guerlain, Givenchy and Kenzo. In addition to these world-renowned brands, this 
business group also includes Benefit Cosmetics and Fresh, two young, high growth American 
cosmetics companies, the prestigious Italian brand Acqua di Parma, Parfums Loewe, the Spanish 
brand with strong positions in its domestic market, and Make Up For Ever, a French company 
initially specializing in professional make-up products. Fendi and Pucci have launched their first 
perfumes at the end of 2007.

In 2010, the Perfumes and Cosmetics business group posted revenue of Euro 3,076 million, 
representing 15% of LVMH’s total revenue.

The presence of a broad spectrum of brands within the business group generates synergies and 
represents a market force. The volume effect means that advertising spaces can be purchased at 
better prices and better locations can be negotiated in department stores. 

In research and development, the Group brands have pooled their resources since 1997 with a joint 
center in Saint-Jean de Braye (France), at the industrial site of Parfums Christian Dior. The use of 
shared services by international subsidiaries increases the effectiveness of support functions for all 
brands and facilitates the expansion of the newest brands. These economies of scale permit larger 
investments in design and advertising, two key factors for success in the Perfumes and Cosmetics 
sector. 

The LVMH perfumes & cosmetics brands are sold in selective retailing circuits (as opposed to 
general retailing and drugstores). 

The brands of the Perfumes and cosmetics business group

- Parfums Christian Dior was born in 1947, the same year as the fashion house, with the 
introduction of the Miss Dior perfume. While developing its lines of fragrances for men and 
women over the years, Parfums Christian Dior expanded its activity to the make-up sector 
in 1955, and to skincare products in 1973. Today, Parfums Christian Dior allocates 1.8% of 
its revenue to research and is on the cutting edge in innovation. 
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- Guerlain, founded in 1828 by Pierre François Pascal Guerlain, has created more than 700 
perfumes since its inception. Today it is also known for its make-up and skincare lines. 

- Parfums Givenchy, founded in 1957, rounds out its presence in the world of fragrances for 
men and women with its activity in cosmetics through the Givenchy skincare products and 
the make-up line Givenchy Le Makeup launched in 2003. 

- Parfums Kenzo appeared in 1988, and recorded strong growth after the success of 
FlowerbyKenzo, launched in 2000.

- Benefit Cosmetics (created in 1976 in San Francisco) owes its rapid success to the high 
quality of its beauty and make-up products, which convey a true sense of pleasure and are 
enhanced by the playful aspect of the product names and packaging. 

- Fresh (created in 1991) initially built its reputation on creating body care products inspired 
by ancestral beauty recipes and entirely natural and high quality fragrances, before 
expanding its concept to make-up and hair care products.

- Loewe introduced its first perfume in 1972. A major player in Spain, the brand is also 
developing its international business, primarily in Russia, the Middle East and Latin 
America. 

- Make Up For Ever (created in 1984) specializes in professional make-up and its applications 
for consumers. 

- Acqua di Parma, founded in 1916 in Parma, is a luxury perfume brand and a symbol of 
Italian high fashion. 

- Fendi returned to the perfumes market in 2010 with Fan di Fendi.

- Pucci, active in this sector since 2007, launched a new fragrance in 2010. 

4) Watches and Jewellery

The most recent LVMH business group holds a portfolio of high quality watch and jewellery brands 
with highly complementary market positions: TAG Heuer, Zenith, Montres Dior, Chaumet, Fred, 
De Beers and Hublot.

In 2010, the Watches and Jewellery business group posted revenue of Euro 985 million, which 
represented 5% of total LVMH revenue.

The business group has already deployed internationally, strengthened the coordination and pooling 
of administrative resources, expanded its sales and marketing teams, and progressively began to 
establish a network of after-sale multi-brand services worldwide to improve customer satisfaction.

LVMH Watches and Jewellery has a territorial organization that covers all European markets, the 
American continent, northern Asia, Japan, and the Asia-Pacific region.

The brands of the Watches and Jewellery business group 

The Watches and Jewellery business group holds a portfolio of high quality watch and jewellery 
brands: 
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- TAG Heuer (founded in 1860 in Saint-Imier in the Swiss Jura) is a world leader in luxury 
sport watches and chronographs. Partnered with the competitive sports world and its 
performance values, the brand is recognized for the quality and precision and the leading-
edge aesthetic of its watches; 

- Hublot, founded in 1980, has always been an innovative brand, creating the first watch in 
the industry’s history fitted with a natural black rubber strap. Relying on a team of top-flight 
watchmakers, the brand is widely renowned for its original concept combining noble 
materials with state-of-the-art technology and for its iconic Big Bang model launched in 
2005;

- Zenith (founded in 1865 and established in Le Locle in the Swiss Jura region) belongs to the 
very select group of watch movement Manufactures. In the watchmaking sector, the term 
manufacture designates a company that provides the entire design and manufacturing of 
mechanical movements; 

- Montres Dior, managed since 2008 in the form of a joint venture between the Watches and 
Jewellery business group and the company Dior Couture, belongs to the category of fashion 
watches. They are manufactured in Switzerland by Ateliers Horlogers; 

- Chaumet, a jeweller established in 1780, has maintained its prestigious expertise for over 
two centuries, imposing a style that is deliberately modern and is reflected in all its designs, 
whether high-end jewellery pieces, or jewellery or watch collections; 

- Fred (founded in 1936) is present in high-end jewellery, jewellery and watchmaking. Since 
joining the LVMH Group, Fred has completely revamped its design, image and distribution. 
This revival can be seen in the bold contemporary style of its creations; 

- De Beers is a brand jointly operated by LVMH and the De Beers Group, created in July 
2001. The company, headquartered in London, is progressively rolling out a global network 
of boutiques offering jewellery under the De Beers brand name. It approaches the diamond 
market from an original angle, both in its creative jewellery design and its concept of points 
of sale. In 2007, De Beers launched its first collection of timepieces.

5) Selective Retailing

The Selective Retailing businesses are organized to promote an environment that is appropriate to 
the image and status of the luxury brands and operate in two segments: (i) travel retail (the sale of 
luxury products to international travellers), the business of DFS and Miami Cruiseline, and (ii) the 
selective retail concepts represented by Sephora and the Paris department store Le Bon Marché.

In 2010, the Selective Retailing business group posted revenue of Euro 5,378 million, or 27% of the 
total revenue of LVMH.

Travel retail

The American Group DFS (formed in 1960) is one of the world leaders in the sale of luxury 
products to international travellers. 

Miami Cruiseline (founded in 1963) is an American company, world leader in the sale of duty-free 
luxury items on board cruise ships. 
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Selective retail 

Sephora (founded in 1969) has developed over time a perfume and beauty format that combines 
direct access and customer assistance. The brand has also been offering products sold under its own 
brand name since 1995.

Since it was acquired by LVMH, Sephora has recorded rapid growth in Europe, United States,
Canada, China, Middle East and Brazil. 

Le Bon Marché (established in 1852) is the most exclusive and creative department store in Paris.

6) Other Activities

The Other Activities segment includes the media division managed by the Les Echos Group, the 
Samaritaine and the Dutch luxury yacht maker Royal Van Lent (founded in 1849).

* * *

Principal markets

The LVMH Group operates on all major markets. In 2010, the breakdown of total net sales by 
geographic region of delivery was as follows: France: 13%; Rest of Europe: 21%; United States: 
23%; Japan: 9%; Rest of Asia: 25%; Other markets: 9%.

The breakdown of sales by activity in 2010 was as follows:

% Wines & Spirits Fashion &
Leather Goods

Perfumes &
Cosmetics

Selective
Retailing

Watches &
Jewellery

France 9 8 14 22 8
Rest of Europe 24 21 39 8 25
United States 26 18 8 37 17
Japan 6 16 6 2 12
Rest of Asia 23 30 18 24 21
Other markets 12 7 15 7 17

Of the 83,542 employees as of December 31, 2010, 77% are located outside France: 21% in the rest 
of Europe, 23% in the United States, 6% in Japan, 22% in the rest of Asia, and 5% in other regions.

* * *

Simplified organizational chart as of June 30, 2011
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B.1.5 Corporate bodies

Board of Directors

Pursuant to Article 11 of LVMH’s by-laws, LVMH is administered by a board of directors from
three to eighteen members, who may be individuals or legal entities appointed by the Offeror’s 
ordinary shareholders’ meeting.

As at the date of this Offer Document, LVMH’s board of directors is composed of No. 18
members, of which 8 are independent.

The following table sets forth the name, position, date of appointment and date of expiry of the 
current members of the board of directors:

Name Position Date of first appointment Date of expiry

Bernard Arnault Chairman and Chief 
Executive Officer

September 26, 1988 Annual shareholders’ meeting convened in 2013

Antoine Bernheim Vice-Chairman

Independent Director

September 22, 1988 Annual shareholders’ meeting convened in 2012

Pierre Godé Vice-Chairman January 13, 1989 Annual shareholders’ meeting convened in 2014

Antonio Belloni Group Managing Director May 15, 2002 Annual shareholders’ meeting convened in 2014

Antoine Arnault Director May 11, 2006 Annual shareholders’ meeting convened in 2012

Delphine Arnault Director September 10, 2003 Annual shareholders’ meeting convened in 2014

Nicolas Bazire Director May 12, 1999 Annual shareholders’ meeting convened in 2014

Bernadette Chirac Independent Director April 15, 2010 Annual shareholders’ meeting convened in 2013

Nicholas Clive Worms Independent Director September 22, 1988 Annual shareholders’ meeting convened in 2013

Charles de Croisset Independent Director May 15, 2008 Annual shareholders’ meeting convened in 2014

Diego Della Valle Independent Director May 15, 2002 Annual shareholders’ meeting convened in 2014

Albert Frère Director May 29, 1997 Annual shareholders’ meeting convened in 2012

Gilles Hennessy Director June 6, 1990 Annual shareholders’ meeting convened in 2014

Marie-Josée Kravis Independent Director March 31, 2011 Annual shareholders’ meeting convened in 2014

Lord Powell of 
Bayswater

Director May 29, 1997 Annual shareholders’ meeting convened in 2012

Yves-Thibault de Silguy Independent Director May 14, 2009 Annual shareholders’ meeting convened in 2012

Hubert Védrine Independent Director May 13, 2004 Annual shareholders’ meeting convened in 2013

Francesco Trapani Director June 30, 2011 Annual shareholders’ meeting convened in 2013

Advisory Board

Pursuant to Article 21 of LVMH’s by-laws, the shareholders’ meeting may, upon proposal of the 
board of directors, appoint advisors the number of whom shall not exceed nine. The advisors are 
convened to the meetings of the board of directors and take part to the deliberations with a 
consultative vote. Their absence cannot however affect the validity of such deliberations. 

The following table sets forth the name, position, date of appointment and date of expiry of the 
current members of the advisory board:
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Name Position Date of first appointment Date of expiry

Paolo Bulgari Advisory Board Member March 31, 2011 Annual shareholders’ meeting convened in 2014

Patrick Houël Advisory Board Member March 31, 2011 Annual shareholders’ meeting convened in 2014

Felix Rohatyn Advisory Board Member June 30, 2011 Annual shareholders’ meeting convened in 2014

Statutory Auditors (Commissaires aux Comptes)

Pursuant to Article 22 of LVMH’s by-laws, audit is entrusted with one or more statutory auditors
(Commissaires aux Comptes) legally entitled to be elected as such. When the conditions provided by 
law are met, LVMH must appoint at least two statutory auditors. The statutory auditors, as well as 
the alternate statutory auditors, are appointed by the ordinary shareholders’ meeting.

As at the date of this Offer Document, LVMH’s is audited by 2 statutory auditors and has 2 
alternate statutory auditors.

The following table sets forth the name, position, address and term of office of both the statutory 
and alternate statutory auditors:

Name Position Address Terms of office

ERNST & YOUNG et 
Autres

represented by Olivier 
Breillot and Gilles Cohen

Statutory Auditor 41, rue Ybry

92576 Neuilly-sur-Seine Cedex

From April 15, 2010 to the annual 
shareholders’ meeting to be held in 
2016

DELOITTE & ASSOCIES

represented by Thierry Benoit

Statutory Auditor 185 avenue Charles de Gaulle

92524 Neuilly-sur-Seine Cedex

From April 15, 2010 to the annual 
shareholders’ meeting to be held in 
2016

AUDITEX Alternate Statutory Auditor 11 allée de l’Arche

92037 Paris La Défense Cedex

From April 15, 2010 to the annual 
shareholders’ meeting to be held in 
2016

Mr. Denis Grison Alternate Statutory Auditor 61, rue Henri Regnault

92075 Paris La Défense

From April 15, 2010 to the annual 
shareholders’ meeting to be held in 
2016

Offices and/or interests held in the Issuer and in the companies belonging to the Issuer’s Group by 
the members of the board of directors, of the advisory board and of the statutory auditors

The following tables set forth the offices and the interests held in Bulgari and in the companies 
belonging to the Bulgari Group by each member of the board of directors and the advisory board
of LVMH. The members of the board of statutory auditors of LVMH do not hold any office 
and/or interest in the Issuer and in the companies belonging to the Issuer’s Group. 

Board of Directors

Name Company Office Interest

Antonio Belloni Bulgari Member of the Board of 
Directors

-

Francesco Trapani Bulgari 

Bulgari Hotels and 
Resorts Milano S.r.l. 

Bulgari Hotels and 
Resorts B.V.

Chief Executive Officer

Member of the Board of 
Directors

Member of the Board of 
Directors

No. 3,900,000 option rights under the Stock 
Option Plans of Bulgari
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Advisory Board

Name Company Office Interest

Paolo Bulgari Bulgari Chairman of the Board of 
Directors 

-

B.1.6 Accounting information

The consolidated financial statements have been prepared in accordance with international 
accounting standards and interpretations (IAS/IFRS) adopted by the European Union.    

Financial Year Reports 

The following charts present the Offeror consolidated income statement, the consolidated balance 
sheet, the consolidated cash flow statement and the consolidated statement of changes in equity as 
at December 31, 2010 and 2009, available on the website of the Offeror www.lvmh.com. The
financial information relating to the financial year 2010 has been audited by the accounting auditing 
companies Ernst & Young et Autres and Deloitte & Associés. Auditors report has been issued on 
February 16, 2011 and does not contain any qualification.

Consolidated income statement 

(Euro millions, except for net profit per share) 2010 2009

REVENUE 20,320 17,053

Cost of sales (7,184) (6,164)

GROSS MARGIN 13,136 10,889

Marketing and selling expenses (7,098) (6,051)

General and administrative expenses (1,717) (1,486)

PROFIT FROM RECURRING OPERATIONS 4,321 3,352

Other operating income and expenses (152) (191)

OPERATING PROFIT 4,169 3,161

Cost of net financial debt (151) (187)

Other financial income and expenses 763 (155)

NET FINANCIAL INCOME (EXPENSE) 612 (342)

Income (loss) from investments in associates 7 3

NET PROFIT BEFORE TAXES 4,788 2,822

Income taxes (1,469) (849)

NET PROFIT 3,319 1,973

Minority interests (287) (218)

NET PROFIT, GROUP SHARE 3,032 1,755

BASIC GROUP SHARE OF NET PROFIT PER SHARE (in euros) 6.36 3.71

Number of shares on which the calculation is based3 476,870,920 473,597,075

DILUTED GROUP SHARE OF NET PROFIT PER SHARE (in euros) 6.32 3.70

Number of shares on which the calculation is based4 479,739,697 474,838,025

  
3 Average number of shares in circulation during the period net of average number of treasury shares owned during 
the period

www.lvmh.com.
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Comments on the consolidated income statement

Consolidated revenue for the year ended December 31, 2010 was Euro 20,320 million, up 19% 
from the previous year. It was favorably impacted by the appreciation of the main invoicing 
currencies against the Euro, in particular the US dollar, which appreciated by 5%.

Since January 1, 2009, the following changes were made in the LVMH Group’s scope of 
consolidation: in Perfumes and Cosmetics, La Brosse et Dupont was deconsolidated in the fourth 
quarter of 2010; in Wines and Spirits, Château Cheval Blanc was consolidated for the first time on a 
proportionate basis in August 2009. These changes in the scope of consolidation made a negative 
contribution of 0.4 points to revenue growth for the year.

On a constant consolidation scope and currency basis, revenue increased by 13% supported by the 
excellent momentum of all business groups in Europe, Asia and the United States, with Louis 
Vuitton in particular recording once again double-digit revenue growth during the year.

The breakdown of revenue by invoicing currency changed as follows: the contribution of the Euro 
fell by 2 points to 28%, yen-denominated revenue fell by 1 point to 9%, the contribution of the US 
dollar remained stable at 27%, while the contribution of all other currencies rose by 3 points to 
36%. 

By geographic region of delivery, the period saw a drop in the relative contributions of France and 
Japan, the former from 14% to 13% and the latter from 10% to 9%. Europe (excluding France), the 
United States and other markets remained stable at 21%, 23%, and 9%, respectively, while Asia 
(excluding Japan) advanced by 2 points to 25%. 

The LVMH Group posted a gross margin of Euro 13,136 million, up 21% compared to the 
previous year. The gross margin as a percentage of revenue was 65%, an increase of 1 point over 
the previous year, particularly thanks to tighter control over the costs of products sold. 

Marketing and selling expenses totaled Euro 7,098 million, up 17% based on published figures, 
amounting to a 12% increase at constant exchange rates. This increase is mainly due to greater 
communications expenditures by the LVMH Group’s main brands, but also to the development of 
retail networks. Nevertheless, the level of marketing and selling expenses remained stable as a 
percentage of revenue, amounting to 35%. Among these expenses, advertising and promotion 
represented 11% of revenue, an increase of 21% at constant exchange rates.

General and administrative expenses totaled Euro 1,717 million, up 16% based on published 
figures, and up 12% on a constant currency basis. They represented 8% of revenue, thus decreasing 
by 1 point compared to 2009.

The LVMH Group’s profit from recurring operations was Euro 4,321 million, up 29% compared to 
2009. The operating margin as a percentage of revenue increased by 2 points to nearly 21%.

Exchange rate fluctuations had a positive net impact on the LVMH Group’s profit from recurring 
operations of Euro 371 million compared with the previous year. This total comprises the following 
three items: the impact of changes in exchange rate parities on export and import sales and 
purchases by LVMH Group companies, the change in the net impact of the LVMH Group’s policy 
of hedging its commercial exposure to various currencies, and the impact of exchange rate 

    
4 Average number of shares in circulation during the period, net of average number of treasury shares owned 
during the period and after dilution effect of stock option plans
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fluctuations on the consolidation of profit from recurring operations of subsidiaries outside the 
Euro zone. On a constant currency basis excluding changes in the net impact of currency hedges, 
the LVMH Group’s profit from recurring operations increased by 18%. 

The LVMH Group’s operating profit was Euro 4,169 million, representing a 32% increase over 
2009. 

The net financial income was Euro 612 million, compared to a net financial expense of Euro 342 
million in the prior year.    

The cost of net financial debt was Euro 151 million as of December 31, 2010, down from Euro 187 
million the previous year. This decrease reflects the decline in the average net financial debt 
outstanding during the year and the substantial proportion of the variable rate borrowings in the 
context of low rates.

Other financial income and expenses amounted to a net income of Euro 763 million, compared to a 
net expense of Euro 155 million in 2009. 

The financial cost of foreign exchange operations was Euro 96 million in 2010 while it was Euro 46 
million in 2009. The management of current and non-current available for sale financial assets and 
other financial instruments generated a net gain of Euro 865 million. This included, in the amount 
of Euro 1,004 million, the gain, net of expenses, resulting from the Hermès transactions on the 
settlement of equity linked swaps. This gain corresponds to the difference between the market value 
of the securities acquired at the settlement date and their value based on market prices as of 
December 31, 2009. As was the case in 2009, the remaining amount was due both to changes in 
market performance and the recognition of impairment losses on current and noncurrent available 
for sale financial assets. Other financial expenses amounted to Euro 20 million, compared to Euro 
26 million in 2009.

The LVMH Group’s effective tax rate was 31% in 2010, compared to 30% in 2009.

Income from investments in associates was Euro 7 million in 2010, up from Euro 3 million in 2009. 

Profit attributable to minority interests was Euro 287 million as of December 31, 2010, compared 
to Euro 218 million the previous year. This total mainly includes profit attributable to minority 
interests in Moët Hennessy and DFS and reflects higher earnings by these entities.

The LVMH Group’s share of net profit was Euro 3,032 million; excluding the impact of the 
Hermès transactions, the LVMH Group’s share of net profit was Euro 2,287 million, representing a 
30% increase over 2009; it represented 11% of revenue in 2010, compared to 10% in 2009.

Consolidated balance sheet

ASSETS (Euro million) 2010 2009

Brands and other intangible assets - net 9,104 8,697

Goodwill - net 5,027 4,270

Property, plant and equipment - net 6,733 6,140

Investments in associates 223 213

Non-current available for sale financial assets 3,891 540

Other non-current assets 319 750

Deferred tax 668 521

NON-CURRENT ASSETS 25,965 21,131

Inventories and work in progress 5,991 5,644
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Trade accounts receivable 1,565 1,455

Income taxes 96 217

Other current assets 1,255 1,213

Cash and cash equivalents 2,292 2,446

CURRENT ASSETS 11,199 10,975

TOTAL ASSETS 37,164 32,106

LIABILITIES AND EQUITY (Euro million) 2010 2009

Share capital 147 147

Share premium account 1,782 1,763

Treasury shares and LVMH-share settled derivatives (607) (929)

Revaluation reserves 1,244 871

Other reserves 11,370 10,684

Cumulative translation adjustment 230 (495)

Net profit, Group share 3,032 1,755

Equity, Group share 17,198 13,796

Minority interests 1,006 989

TOTAL EQUITY 18,204 14,785

Long term borrowings 3,432 4,077

Provisions 1,167 990

Deferred tax 3,354 3,117

Other non-current liabilities 3,947 3,089

NON-CURRENT LIABILITIES 11,900 11,273

Short term borrowings 1,834 1,708

Trade accounts payable 2,298 1,911

Income taxes 446 221

Provisions 339 334

Other current liabilities 2,143 1,874

CURRENT LIABILITIES 7,060 6,048

TOTAL LIABILITIES AND EQUITY 37,164 32,106

Comments on the consolidated balance sheet

LVMH’s consolidated balance sheet totaled Euro 37.2 billion as of December 31, 2010, 
representing a 15.8% increase over its level as of December 31, 2009. 

Non-current assets amounted to Euro 26.0 billion, compared to Euro 21.1 billion at year-end 2009, 
a significant increase mainly attributable to the additional investment in Hermès International. Non-
current assets thus represent 70% of total assets, up from 66% a year earlier. 

Tangible and intangible fixed assets increased to Euro 20.9 billion from Euro 19.1 billion at year-
end 2009. Brands and other intangible assets amounted to Euro 9.1 billion, up from Euro 8.7 billion 
as of December 31, 2009. This increase chiefly reflects the impact of exchange rate fluctuations on 
brands and other intangible assets recognized in US dollars, such as the DFS trade name and the 
Donna Karan brand, and in Swiss francs, in particular the TAG Heuer and Hublot brands. 

Goodwill increased significantly, to Euro 5.0 billion from Euro 4.3 billion at year-end 2009, 
primarily reflecting share purchase commitments.
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The increase in property, plant and equipment, to Euro 6.7 billion at year-end 2010, is due in part to 
the translation adjustment but also reflects the impact of the LVMH Group’s operating 
investments, net of the depreciation charge for the year. These investments mainly relate to the 
retail networks of Louis Vuitton, Sephora and DFS, as well as to certain real estate assets, located at 
the heart of cities where the Group’s brands enjoy significant recognition.

Taken together, investments in associates, non-current available for sale financial assets, other non-
current assets and deferred tax increased by Euro 3.1 billion to Euro 5.1 billion, mainly as a result of 
the additional investment in Hermès International, which brought the LVMH Group’s stake in this 
company to 20.2%. As of December 31, 2010, non-current available for sale financial assets 
included the investment in Hermès International in the amount of Euro 3.3 billion.

Inventories came to Euro 6.0 billion, up from Euro 5.6 billion at year end 2009, due to the impact 
of exchange rate fluctuations, the development of retail networks, mainly that of Sephora, and the 
moderate replenishment of distilled alcohol inventories for cognac. Trade accounts receivable 
amounted to Euro 1.6 billion. 

In spite of the cash outflow resulting from the acquisition of shares in Hermès International, cash 
and cash equivalents, excluding current available for sale financial assets, remained high at Euro 2.3 
billion, close to the amount of Euro 2.4 billion recorded as of December 31, 2009. 

The LVMH Group share of equity before appropriation of profit increased to Euro 17.2 billion 
from Euro 13.8 billion at year-end 2009. This strong improvement in 2010 is attributable to the 
significant amount of the LVMH Group’s share of net profit for the year and to the positive change 
in the cumulative translation adjustment resulting from the rise in most currencies against the Euro, 
an impact exceeding by far the payment of dividends in the amount of Euro 1.0 billion.

Minority interests remained stable at Euro 1.0 billion. This stability results from the share of 
minority interests in the net profit for the year after the distribution of dividends, the positive 
impact of the appreciation of the US dollar on minority interests in DFS, and the negative impact of 
the acquisition of an additional 40.1% stake in the Samaritaine. 

Total equity thus amounted to Euro 18.2 billion and represented 49% of the balance sheet total, 
compared to 46% a year earlier.

As of December 31, 2010, non-current liabilities amounted to Euro 11.9 billion, including Euro 3.4 
billion in long term borrowings. This compares to Euro 11.3 billion at year-end 2009, including 
Euro 4.1 billion in long term borrowings. The decrease in long term borrowings is more than offset 
by increases in share purchase commitments (purchase commitments for minority interests mainly 
include a put option granted to Diageo plc for its 34% share in Moët Hennessy, with a six-months’
advance notice and for 80% of its fair value at the exercise date of the option), provisions for 
contingencies and losses, and deferred tax. The incidence of noncurrent liabilities in the balance 
sheet total came to 32%, down from 35% a year earlier.

Equity and non-current liabilities thus amounted to Euro 30.1 billion. 

Current liabilities increased to Euro 7.1 billion, from Euro 6.0 billion at year-end 2009. Their 
relative weight in the balance sheet total remained stable at 19%. 

Long term and short term borrowings, including the market value of interest rate derivatives used as 
hedging instruments, and net of cash, cash equivalents and current available for sale financial assets, 
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amounted to Euro 2.7 billion as of December 31, 2010, compared to Euro 3.0 billion a year earlier. 
This represents a gearing(5) of 15%, compared to 20% at year-end 2009. 

As of December 31, 2010, the LVMH Group’s undrawn confirmed credit lines amounted to Euro 
3.3 billion, largely exceeding the outstanding portion of its commercial paper program, which came 
to Euro 0.3 billion.

Consolidated cash flow statement 

(Euro million) 2010 2009

I. OPERATING ACTIVITIES AND OPERATING INVESTMENTS

Operating profit 4,169 3,161

Net increase in depreciation, amortization and provisions,

excluding tax and financial items

788 826

Other computed expenses, excluding financial items (126) (37)

Dividends received 20 21

Other adjustments (3) (43)

CASH FROM OPERATIONS BEFORE CHANGES IN WORKING 
CAPITAL

4,848 3,928

Cost of net financial debt: interest paid (149) (185)

Income taxes paid (897) (900)

NET CASH FROM OPERATING ACTIVITIES BEFORE CHANGES 
IN WORKING CAPITAL

3,802 2,843

Change in inventories and work in progress (126) 69

Change in trade accounts receivable (13) 206

Change in trade accounts payable 295 (362)

Change in other receivables and payables 91 178

TOTAL CHANGE IN WORKING CAPITAL 247 91

NET CASH FROM OPERATING ACTIVITIES 4,049 2,934

Purchase of tangible and intangible fixed assets (1,002) (748)

Proceeds from sale of tangible and intangible fixed assets 33 26

Guarantee deposits paid and other operating investments (7) (7)

OPERATING INVESTMENTS (976) (729)

NET CASH FROM (USED IN) OPERATING ACTIVITIES

AND OPERATING INVESTMENTS (FREE CASH FLOW)

3,073 2,205

II. FINANCIAL INVESTMENTS

Purchase of non-current available for sale financial assets (1,724) (93)

Proceeds from sale of non-current available for sale financial assets 70 49

Impact of purchase and sale of consolidated investments (61) (278)

NET CASH FROM (USED IN) FINANCIAL INVESTMENTS (1,715) (322)

III. TRANSACTIONS RELATING TO EQUITY

Capital increases of LVMH 120 30

Capital increases of subsidiaries subscribed by minority interests 1 11

Acquisition and disposals of treasury shares 155 34

  
(5)  Gearing = net financial debt / total equity.
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and LVMH-share settled derivatives

Interim and final dividends paid by LVMH (953) (758)

Interim and final dividends paid to minority interests in consolidated subsidiaries (158) (175)

Purchase and proceeds from sale of minority interests (185) 0

NET CASH FROM (USED IN) TRANSACTIONS RELATING TO 
EQUITY

(1,020) (858)

IV. FINANCING ACTIVITIES

Proceeds from borrowings 564 2,442

Repayment of borrowings (1,290) (2,112)

Purchase and proceeds from sale of current available for sale financial assets (32) 321

NET CASH FROM (USED IN) FINANCING ACTIVITIES (758) 651

V. EFFECT OF EXCHANGE RATE CHANGES 188 (120)

NET INCREASE (DECREASE) IN CASH

AND CASH EQUIVALENTS (I+II+III +IV+V)

(232) 1,556

CASH AND CASH EQUIVALENTS AT BEGINNING OF PERIOD 2,274 718

CASH AND CASH EQUIVALENTS AT END OF PERIOD 2,042 2,274

Transactions included in the table above, generating no change in cash:

- acquisition of assets by means of finance leases

6 12

Comments on the cash flow statement

Cash from operations before changes in working capital increased by 23%, to Euro 4,848 million as 
of December 31, 2010, from Euro 3,928 million a year earlier.

Net cash from operations before changes in working capital (i.e. after interest and income tax) 
amounted to Euro 3,802 million, an increase of 34% compared to the Euro 2,843 million recorded 
in 2009.

Interest paid in 2010 amounted to Euro 149 million, down from Euro 185 million the previous year, 
reflecting the decline in the LVMH Group’s average financial debt over the year and  the substantial 
proportion of variable rate borrowings in the context of low rates.

Income tax paid in 2010 amounted to Euro 897 million, thus nearly stable compared to the Euro 
900 million paid in 2009. 

Working capital requirements decreased by Euro 247 million. Although changes in inventories 
increased cash requirements by Euro 126 million, due in particular to growth in the Selective 
Retailing businesses and the modest recovery in purchases of distilled alcohol inventories for 
cognac, the increase in trade accounts payable balances generated Euro 295 million in cash, 
especially at DFS and the French perfumes and cosmetics houses. Changes in working capital 
requirements compared to 2009 are primarily attributable to business growth in 2010 and, for the 
French brands, to the impact on the 2009 financial statements of the entry into effect of the French 
Law on the Modernization of the Economy (“LME”)(6).

  
(6) The LME, dated August 4, 2008 and effective from January 1, 2009 is mainly aiming at reducing payment terms 
in France. As an example, the LME provides that the payment period shall not extend beyond 45 days from the 
end of the month or 60 days from the invoice date (with possible exceptions in case there is a specific industry 
agreement). This reform is intended to bring payment terms in France in line with the European average and to 
assist small and medium businesses
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Operating investments for the period, net of disposals, resulted in net cash outflows of Euro 976 
million. These investments, mainly focused on the retail networks of flagship brands and trade 
names such as Louis Vuitton, Sephora and DFS, reflect the LVMH Group’s growth momentum. 

Net cash from operating activities and operating investments thus amounted to Euro 3,073 million, 
compared to Euro 2,205 million the previous year.

Acquisitions of non-current available for sale financial assets, net of disposals, together with the net 
impact of the purchase and sale of consolidated investments, resulted in an outflow of Euro 1,715 
million in 2010, compared to Euro 322 million a year earlier. As of December 31, 2010, acquisitions 
of non-current available for sale financial assets included the additional investment in Hermès 
International, in the amount of Euro 1,655 million. The net impact of the purchase and sale of 
consolidated investments primarily corresponds to the acquisition by Sephora of a 70% stake in 
Sack’s, a Brazilian retailer of perfumes and cosmetics. 

Transactions relating to equity generated an outflow of Euro 1,020 million over the period.

Share subscription options exercised in 2010 raised a total of Euro 120 million. LVMH proceeded 
with the cancellation of a number of shares equivalent to the total issued.

Disposals of LVMH shares and LVMH-share settled derivatives by the LVMH Group, net of 
acquisitions, generated an inflow of Euro 155 million. 

In the year ended December 31, 2010, LVMH paid Euro 953 million in dividends, excluding the 
amount attributable to treasury shares, of which Euro 618 million were distributed in the month of 
May 2010 in respect of the final dividend on 2009 profit and Euro 335 million in December in 
respect of the interim dividend for fiscal year 2010. Furthermore, the minority shareholders of 
consolidated subsidiaries received Euro 158 million in dividends, mainly corresponding to dividends 
paid to Diageo with respect to its 34% stake in Moët Hennessy and to minority interests in DFS. 

Lastly, the LVMH Group acquired an additional 40.10% stake in the Samaritaine for a consideration 
of Euro 185 million, thus raising its total ownership interest to 98.5%. After all operating, 
investment and equity-related activities, including the impact of the additional investment in 
Hermès International and the dividend payment, the total cash surplus amounted to Euro 338 
million as of December 31, 2010.

Given the extent of this cash surplus, very little funds were raised in 2010. Bond issues and new 
borrowings provided a cash inflow of Euro 564 million. LVMH did not issue any public bonds 
during the period, nor did it conclude any private placements through its Euro Medium Term Notes 
program. However, the LVMH Group did make use of its French commercial paper program, the 
outstanding portion of which amounted to Euro 272 million as of December 31, 2010.

In 2010, the resources and cash described above were used to pay down borrowings in the amount 
of Euro 1,290 million, Euro 715 million of which corresponded to the redemption of a euro-
denominated bond issued in 2003. 

2009 Consolidated statement of changes in Equity

Revaluation reserves Total equity
(Euro millions) Number of 

shares
Share 
capital

Share 
premium 
account

Treasury 
shares and 

LVMH-
share 

settled 
derivatives

Cumulative 
translation 
adjustment

Available 
for sale 

financial 
assets

Hedges 
of future 
foreign 

currency 
cash flows

Vineyard 
land

Net profit 
and other 
reserves

Group 
share

Minority 
interests

Total
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AS OF DECEMBER 
31, 2008 489,937,410 147 1,737 (983) (371) 136 59 623 11,456 12,804 989 13,793

Gains and losses 
recognized in equity (124) 77 4 (28) (71) (29) (100)

Net profit 1,755 1,755 218 1,973

COMPREHENSIVE 
GAINS AND LOSSES - - - (124) 77 4 (28) 1,755 1,684 189 1,873

Stock option plan and 
similar expenses 43 43 3 46

(Acquisition)/disposal of 
treasury shares and 
LVMH-share settled 
derivatives

50 (57) (7) - (7)

Exercise of share 
subscription options 557,204 30 30 - 30

Retirement of LVMH 
shares (88,960) (4) 4 - - -

Capital increase in 
subsidiaries - 11 11

Interim and final 
dividends paid (758) (758) (176) (934)

Effects of changes in 
control of consolidated 
entities

- 11 11

Effects of acquisition and
disposal of minority
interests’ shares

- (8) (8)

Effects of purchase 
commitments for 
minority interests

- (30) (30)

AS OF DECEMBER 
31, 2009 490,405,654 147 1,763 (929) (495) 213 63 595 12,439 13,796 989 14,785

2010 Consolidated statement of changes in Equity

Revaluation reserves Total equity
(Euro millions) Number of 

shares
Share 
capital

Share 
premium 
account

Treasury 
shares and 

LVMH-
share 

settled 
derivatives

Cumulative 
translation 
adjustment

Available 
for sale 

financial 
assets

Hedges 
of future 
foreign 

currency 
cash flows

Vineyard 
land

Net profit 
and other 
reserves

Group 
share

Minority 
interests

Total

AS OF DECEMBER 
31, 2009 490,405,654 147 1,763 (929) (495) 213 63 595 12,439 13,796 989 14,785

Gains and losses 
recognized in equity 725 297 (32) 108 1,098 88 1,186

Net profit 3,032 3,032 287 3,319

COMPREHENSIVE 
GAINS AND LOSSES 725 297 (32) 108 3,032 4,130 375 4,505

Stock option plan and 
similar expenses 41 41 3 44

(Acquisition)/disposal of 
treasury shares and 
LVMH-share settled 
derivatives

221 (43) 178 178

Exercise of share 
subscription options 2,012,478 120 120 120

Retirement of LVMH 
shares (1,775,900) (101) 101

Capital increase in 
subsidiaries 1 1
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Interim and final 
dividends paid (953) (953) (158) (1,111)

Effects of changes in 
control of consolidated 
entities

(3) (3)

Effects of acquisition and 
disposal of minority 
interests’ shares

(83) (83) (104) (187)

Effects of purchase 
commitments for 
minority interests

(31) (31) (97) (128)

AS OF DECEMBER 
31, 2010 490,642,232 147 1,782 (607) 230 510 31 703 14,402 17,198 1,006 18,204

The main changes in 2010 consolidated equity have been explained in previous sections of this 
Offer Document (especially in the balance sheet section). 

Half - Year Report

The following charts present the Offeror consolidated half-year income statement, the half-year 
consolidated balance sheet and the consolidated half-year cash flow statement as at June 30, 2011, 
December 31, 2010 and June 30, 2010, and the consolidated half-year statement of changes in 
equity as at June 30, 2011 and June 30, 2010, available on the website of the Offeror 
www.lvmh.com. The financial information relating to the first half 2011 has been reviewed by the 
accounting auditing companies Ernst & Young et Autres and Deloitte & Associés. Auditors report 
does not include qualifications. 

Consolidated income statement 

(Euro million, except for net profit per share) June 2011 December 2010 June 2010

REVENUE 10,292 20,320 9,099

Cost of sales (3,445) (7,184) (3,192)

GROSS MARGIN 6,847 13,136 5,907

Marketing and selling expenses (3,718) (7,098) (3,275)

General and administrative expenses (906) (1,717) (816)

PROFIT FROM RECURRING OPERATIONS 2,223 4,321 1,816

Other operating income and expenses (46) (152) (63)

OPERATING PROFIT 2,177 4,169 1,753

Cost of net financial debt (75) (151) (77)

Other financial income and expenses (20) 763 (73)

NET FINANCIAL INCOME (EXPENSE) (95) 612 (150)

Income (loss) from investments in associates 2 7 4

NET PROFIT BEFORE TAXES 2,084 4,788 1,607

Income taxes (621) (1,469) (463)

NET PROFIT 1,463 3,319 1,144

Minority interests (153) (287) (94)

NET PROFIT, GROUP SHARE 1,310 3,032 1,050

BASIC GROUP SHARE OF NET PROFIT PER SHARE (in 
euros)

2.73 6.36 2.21

Number of shares on which the calculation is based(7) 479,265,976 476,870,920 475,907,142

  

www.lvmh.com.
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DILUTED GROUP SHARE OF NET PROFIT PER SHARE 
(in euros)

2.71 6.32 2.19

Number of shares on which the calculation is based(8) 482,955,715 479,739,697 479,078,515

(6) Average number of shares in circulation during the period net of average number of treasury shares owned during the period

(7) Average number of shares in circulation during the period, net of average number of treasury shares owned during the period and after 
dilution effect of stock option plans.

Comments on the consolidated half year income statement

Consolidated revenue for the period ended June 30, 2011 was Euro 10,292 million, up 13% over the 
same period in 2010. Consolidated revenue was affected by the weakness of the LVMH Group’s
main invoicing currencies against the euro, in particular the US dollar, which fell by 5%.

Since January 1, 2010 the LVMH Group’s scope of consolidation has changed as follows: in Wines 
and Spirits, the Montaudon brand was sold in the fourth quarter of 2010; in Perfumes and 
Cosmetics, La Brosse et Dupont was deconsolidated in the fourth quarter of 2010; in Selective 
Retailing, Sack’s was consolidated in the second half of 2010 and Ile de Beauté was consolidated in 
June 2011. These changes in the scope of consolidation made a negative contribution of 0.4 points 
to revenue growth for the first half of 2011. The consolidation of Bulgari had an impact on the 
balance sheet while it did not have an impact on the income statement for the first half of the year, 
since this acquisition was carried out on June 30, 2011.

On a constant consolidation scope and currency basis, revenue increased by 15%.

The breakdown of revenue by invoicing currency changed as follows: the contributions of the euro 
and the Japanese yen both fell by 1 point respectively to 26% and 8%, the contribution of the US 
dollar remained stable at 28%, while the contribution of all other currencies rose by 2 points to 
38%.

By geographic region, the relative contributions of France, the United States and Japan to LVMH 
Group revenue all fell by 1 point, closing the period at 13%, 22% and 8%, respectively. Europe 
(excluding
France) remained stable at 19%, whereas Asia (excluding Japan) climbed by 2 points to 28% and 
other markets rose by 1 point to 10%.

The LVMH Group posted a gross margin of Euro 6,847 million, an increase of 16% compared to 
June 30, 2010. The gross margin as a percentage of revenue was 67%, an increase of 2 points, 
particularly thanks to tight control over cost prices.

Marketing and selling expenses totaled Euro 3,718 million, up 14% based on published figures, 
amounting to a 15% increase at constant exchange rates. This increase is mainly due to greater
communications expenditures by the LVMH Group’s main brands, but also to the development of 
retail networks. Nevertheless, the level of marketing and selling expenses remained stable as a 
percentage of revenue, amounting to 36%. Among these expenses, advertising and promotion 
represented 12% of revenue and increased by 21% at constant exchange rates.

General and administrative expenses totaled Euro 906 million, up 11% based on published figures, 
and up 12% on a constant currency basis. They represented 9% of revenue, a level identical to that 
recorded in 2010.
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The LVMH Group’s profit from recurring operations was Euro 2,223 million, up 22% compared to 
the first half of 2010. The LVMH Group’s operating margin as a percentage of revenue increased 
by 2 points to 22%.

Exchange rate fluctuations had an overall negative net impact on the Group’s profit from recurring 
operations of Euro 20 million compared with the first half of 2010. This total comprises the
following three items: the impact of changes in exchange rate parities on sales and purchases by 
exporting and importing Group companies, the change in the net impact of the Group’s policy of 
hedging its exposure to various currencies, and the impact of exchange rate fluctuations on the 
consolidation of profit from recurring operations of subsidiaries outside the euro zone.

Other operating income and expenses represented a net expense of Euro 46 million as of June 30, 
2011. This amount includes the impact of controlling interests acquired in consolidated entities 
during the first half of the year, which comprised the following two items: the remeasurement to 
their value as of the date of the transaction, of securities held prior to the acquisition of this 
controlling stake, for an overall gain of Euro 22 million, and the related transaction fees, a total 
expense of Euro 16 million. Other operating income and expenses also include asset depreciation, 
amortization and impairment charges in the amount of Euro 51 million.

For the period ended June 30, 2011, the LVMH Group posted an operating profit of Euro 2,177 
million, compared to Euro 1,753 million for the same period the previous year, representing an 
increase of 24%.

The net financial expense was Euro 95 million, compared to a net financial expense of Euro 150 
million for the first half of 2010. In particular, the total cost of net financial debt remained stable, at 
Euro 75 million compared to Euro 77 million in 2010. Although net financial debt increased 
slightly, the net financial expense for the period reflects the positive impact of the drop in the
LVMH Group’s average borrowing rate, due to the renewal of a portion of existing borrowings, and 
of better returns on cash investments.

Other financial income and expenses amounted to a net expense of Euro 20 million as of June 30, 
2011, compared to Euro 73 million for the same period in 2010. The financial cost of currency
hedging transactions was Euro 73 million in the first half of 2011, while it was Euro 100 million in 
the same period the previous year. Gains arising from available for sale financial assets and
dividends received from investments in non-consolidated entities amounted to Euro 53 million, 
compared to Euro 27 million a year earlier, particularly as a result of dividends received from 
Hermès International.

The LVMH Group’s effective tax rate, which was 28.9% as of June 30, 2010, was 29.8% for the 
first half of 2011. This change reflects differences in the geographical distribution of the LVMH
Group’s business activities.

After taking into account income from investments in associates, which amounted to Euro 2 
million as of June 30, 2011, compared to Euro 4 million for the first half of 2010, the total net 
profit for the six-month period was Euro 1,463 million; it was Euro 1,144 million for the first half 
of 2010.

Profit attributable to minority interests was Euro 153 million, compared to Euro 94 million for the 
first half of 2010. This total mainly includes profit attributable to minority interests in Moët
Hennessy and DFS and reflects improved results at these entities.
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For the six-month period ended June 30, 2011, the LVMH Group’s share of net profit was Euro 
1,310 million, compared to Euro 1,050 million for the same period the previous year: a 25% rise, 
corresponding to 13% of revenue for the half-year period.

Consolidated balance sheet 

ASSETS (Euro million) June 2011 December 2010 December 2009

Brands and other intangible assets - net 11,156 9,104 8,697

Goodwill - net 6,416 5,027 4,270

Property, plant and equipment - net 6,977 6,733 6,140

Investments in associates 108 223 213

Non-current available for sale financial assets 5,169 3,891 540

Other non-current assets 381 319 750

Deferred tax 559 668 521

NON-CURRENT ASSETS 30,766 25,965 21,131

Inventories and work in progress 7,155 5,991 5,644

Trade accounts receivable 1,399 1,565 1,455

Income taxes 166 96 217

Other current assets 1,742 1,255 1,213

Cash and cash equivalents 3,349 2,292 2,446

CURRENT ASSETS 13,811 11,199 10,975

TOTAL ASSETS 44,577 37,164 32,106

LIABILITIES AND EQUITY (Euro million) June 2011 December 2010 December 2009

Share capital 152 147 147

Share premium account 3,776 1,782 1,763

Treasury shares and LVMH-share settled derivatives (512) (607) (929)

Revaluation reserves 2,332 1,244 871

Other reserves 13,270 11,370 10,684

Cumulative translation adjustment (36) 230 (495)

Net profit, Group share 1,310 3,032 1,755

Equity, Group share 20,292 17,198 13,796

Minority interests 897 1,006 989

TOTAL EQUITY 21,189 18,204 14,785

Long term borrowings 3,910 3,432 4,077

Provisions 1,226 1,167 990

Deferred tax 3,896 3,354 3,117

Other non-current liabilities 3,965 3,947 3,089

NON-CURRENT LIABILITIES 12,997 11,900 11,273

Short term borrowings 3,922 1,834 1,708

Trade accounts payable 2,392 2,298 1,911

Income taxes 532 446 221

Provisions 307 339 334

Other current liabilities 3,238 2,143 1,874

CURRENT LIABILITIES 10,391 7,060 6,048

TOTAL LIABILITIES AND EQUITY 44,577 37,164 32,106
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Comments on the half year consolidated balance sheet 

LVMH’s consolidated balance sheet totaled Euro 44.6 billion as of June 30, 2011, representing a 
20% increase from December 31, 2010.

Non-current assets amounted to Euro 30.8 billion, compared to Euro 26.0 billion at year-end 2010, 
a significant increase mainly attributable to the full consolidation of the Bulgari group in the
consolidated financial statements as of June 30, 2011. Non-current assets thus represented 69% of 
total assets, stable as compared to December 31, 2010.

Tangible and intangible fixed assets increased to Euro 24.6 billion from Euro 20.9 billion at year-
end 2010. Brands and other intangible assets amounted to Euro 11.2 billion, a significant increase 
with respect to their amount of Euro 9.1 billion as of December 31, 2010, as a result of the 
recognition of the Bulgari brand, which has been provisionally valued at Euro 2.1 billion. The 
increase was partially offset by the impact of US dollar fluctuations on brands and other intangible 
assets recognized in US dollars, such as the DFS trade name and the Donna Karan brand.

Goodwill increased significantly to Euro 6.4 billion, up from Euro 5.0 billion at year-end 2010, as a 
result of the consolidation of Bulgari, for which provisional goodwill amounts to Euro 1.4 billion.

The increase in property, plant and equipment, to Euro 7.0 billion as of June 30, 2011, reflects the 
positive impact of the LVMH Group’s operating investments net of the depreciation charge for the 
six month period. Added to this are the fixed assets of the Bulgari group, the amount of which was 
partially offset by the impact of exchange rate fluctuations against the euro, and in particular the 
depreciation of the US dollar and the Japanese yen. Investments for the period mainly related to the 
retail networks of Louis Vuitton, Sephora and DFS, as well as certain real estate assets located in 
city centers where the LVMH Group’s brands enjoy significant recognition.

Taken together, investments in associates, non-current available for sale financial assets, other non-
current assets and deferred tax increased by Euro 1.1 billion to Euro 6.2 billion, mainly as a result of 
the remeasurement to market value of the investment in Hermès International. As of June 30, 2011, 
this investment represented an amount of Euro 4.6 billion.

Inventories came to Euro 7.2 billion, up from Euro 6.0 billion as of December 31, 2010, due to the 
recognition of Bulgari group inventories totaling Euro 0.7 billion, in addition to the impact of
growth in the LVMH Group’s activities, which was partially offset by the negative impact of 
exchange rate fluctuations, and in particular the depreciation of the US dollar and the Japanese yen 
against the euro.

Trade accounts receivable decreased to Euro 1.4 billion, from Euro 1.6 billion as of December 31, 
2010, primarily as a result of the seasonal nature of the LVMH Group’s business activities.

Cash and cash equivalents, excluding current available for sale financial assets, came to Euro 3.3 
billion, a significant increase relative to the Euro 2.3 billion at year-end 2010. In particular, this 
increase was a result of funds raised during the period in a favorable environment in anticipation of 
significant requirements in the second half of the year.

The LVMH Group share of equity was Euro 20.3 billion, compared to Euro 17.2 billion at year-end 
2010. A total of Euro 2.2 billion of this increase was attributable to the capital increase carried out 
as consideration for Bulgari shares contributed by the Bulgari family shareholders, the LVMH 
Group’s share of net profit and revaluation gains recognized in equity; these changes substantially 
exceeded dividend payments of Euro 0.7 billion, and the impact of the deduction to consolidated 
reserves of the difference between the commitment to purchase the shares of minority shareholders 
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in Bulgari and the portion attributable to minority interests in the net assets of Bulgari, representing 
a negative impact of Euro 0.6 billion.

Minority interests decreased slightly from Euro 1.0 billion as of December 31, 2010 to Euro 0.9 
billion, mainly as a result of the negative impact of the depreciation of the US dollar on minority
interests in DFS; the share of net profit attributable to minority interests for the half-year period 
almost equaled the amount of dividends paid to minority shareholders.

Total equity, amounting to Euro 21.2 billion and representing 48% of the balance sheet total, 
decreased slightly compared to 49% as of December 31, 2010.

As of June 30, 2011, non-current liabilities amounted to Euro 13.0 billion, compared to Euro 11.9 
billion as of December 31, 2010. This increase was due to higher financial debt, which rose from
Euro 3.4 billion at year-end 2010 to Euro 3.9 billion, and to the increase in deferred tax, which was 
up from Euro 3.4 to 3.9 billion, owing mainly to the recognition of the deferred tax liability on the
Bulgari brand, for Euro 0.7 billion. The proportion of the balance sheet total represented by non-
current liabilities came to 29%, down from 32% at year-end 2010.

Equity and non-current liabilities thus amounted to Euro 34.2 billion.

Current liabilities rose from Euro 7.1 billion at year-end 2010 to Euro 10.4 billion as of June 30, 
2011 as a result of a Euro 2.1 billion increase in short term borrowings and the recognition of a 
Euro 1.5 billion purchase commitment corresponding to the price of Bulgari shares to be acquired 
under the public tender offer. The proportion of the balance sheet total represented by current 
liabilities increased to 23%, compared to 19% as of December 31, 2010.

Long term and short term borrowings, including the market value of interest rate derivatives used as 
hedging instruments, and net of cash, cash equivalents and current available for sale financial assets,
amounted to Euro 4.0 billion as of June 30, 2011, compared to Euro 2.7 billion six months earlier, 
mainly due to financial investments and dividend payments. This represents 19% of equity,
compared to 15% as of December 31, 2010.

Cash, cash equivalents and current available for sale financial assets amounted to Euro 3.8 billion,
differing only slightly from short term borrowings, which amounted to Euro 3.9 billion.

As of June 30, 2011, the LVMH Group’s undrawn confirmed credit lines amounted to Euro 3.3 
billion, comfortably covering the outstanding portion of its commercial paper program, which came
to Euro 1.6 billion.

Consolidated cash flow statement 

(Euro million) June 2011 December 2010 June 2010

I. OPERATING ACTIVITIES AND OPERATING INVESTMENTS

Operating profit 2,177 4,169 1,753

Net increase in depreciation, amortization and provisions,

excluding tax and financial items

393 788 350

Other computed expenses, excluding financial items (66) (126) (76)

Dividends received 51 20 12

Other adjustments (19) (3) (17)

CASH FROM OPERATIONS BEFORE CHANGES IN WORKING 
CAPITAL

2,536 4,848 2,022

Cost of net financial debt: interest paid (92) (149) (89)
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Income taxes paid (687) (897) (282)

NET CASH FROM OPERATING ACTIVITIES BEFORE 
CHANGES IN WORKING CAPITAL

1,757 3,802 1,651

Change in inventories and work in progress (508) (126) (156)

Change in trade accounts receivable 302 (13) 426

Change in trade accounts payable (124) 295 (159)

Change in other receivables and payables (272) 91 (191)

TOTAL CHANGE IN WORKING CAPITAL (602) 247 (80)

NET CASH FROM OPERATING ACTIVITIES 1,155 4,049 1,571

Purchase of tangible and intangible fixed assets (603) (1,002) (435)

Proceeds from sale of tangible and intangible fixed assets 14 33 12

Guarantee deposits paid and other operating investments (10) (7) (3)

OPERATING INVESTMENTS (599) (976) (426)

NET CASH FROM (USED IN) OPERATING ACTIVITIES

AND OPERATING INVESTMENTS (FREE CASH FLOW)

556 3,073 1,145

II. FINANCIAL INVESTMENTS

Purchase of non-current available for sale financial assets (233) (1,724) (7)

Proceeds from sale of non-current available for sale financial assets 2 70 18

Impact of purchase and sale of consolidated investments 9 (669) (61) (16)

NET CASH FROM (USED IN) FINANCIAL INVESTMENTS (900) (1,715) (5)

III. TRANSACTIONS RELATING TO EQUITY

Capital increases of LVMH 8 42 120 36

Capital increases of subsidiaries subscribed by minority interests - 1 1

Acquisition and disposals of treasury shares

and LVMH-share settled derivatives

5 155 89

Interim and final dividends paid by LVMH (671) (953) (618)

Interim and final dividends paid to minority interests in consolidated 
subsidiaries

(140) (158) (121)

Purchase and proceeds from sale of minority interests (14) (185) -

NET CASH FROM (USED IN) TRANSACTIONS RELATING TO 
EQUITY

(778) (1,020) (613)

IV. FINANCING ACTIVITIES

Proceeds from borrowings 2,820 564 102

Repayment of borrowings (455) (1,290) (1,296)

Purchase and proceeds from sale of current available for sale financial assets (171) (32) (120)

NET CASH FROM (USED IN) FINANCING ACTIVITIES 2,194 (758) (1,314)

V. EFFECT OF EXCHANGE RATE CHANGES (75) 188 263

NET INCREASE (DECREASE) IN CASH

AND CASH EQUIVALENTS (I+II+III +IV+V)

997 (232) (524)

CASH AND CASH EQUIVALENTS AT BEGINNING OF PERIOD 2,042 2,274 2,274

CASH AND CASH EQUIVALENTS AT END OF PERIOD 3,039 2,042 1,750

Transactions included in the table above, generating no change in cash:

- acquisition of assets by means of finance leases 2 6 4

  
9 It should be noted that the acquisition of a controlling stake in Bulgari had no impact on these line items; this 
transaction was carried out by means of a contribution of shares remunerated by a reserved capital increase of 
LVMH.
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Comments on the main items of the consolidated half-year cash flow statement

Cash from operations before changes in working capital was Euro 2,536 million as of June 30, 2011, 
up 25% from Euro 2,022 million a year earlier.

Working capital requirements increased by Euro 602 million. The increase in inventories, mainly 
arising from growth in the LVMH Group’s business activities, increased cash requirements by Euro 
508 million. The change in trade accounts receivable, mainly in the Wines and Spirits businesses, 
generated a cash inflow of Euro 302 million, while the reduction in trade accounts payable increased 
cash requirements by Euro 124 million, notably at the Champagne houses. These changes reflect 
the seasonal nature of the LVMH Group’s working capital requirements.

Overall, net cash from operating activities represented a surplus of Euro 1,155 million, compared to 
Euro 1,571 million a year earlier.

Operating investments for the period, net of disposals, resulted in a net cash outflow of Euro 599 
million, up from Euro 426 million a year earlier. These investments, primarily focused on the retail
networks of flagship brands such as Louis Vuitton and Sephora, as well as Wines and Spirits 
production facilities and real estate assets mainly dedicated to commercial use, reflect the LVMH
Group’s growth momentum.

Net cash from operating activities and operating investments thus amounted to Euro 556 million 
for the first half of 2011, compared to Euro 1,145 million for the same period in 2010.

Acquisitions of non-current available for sale financial assets, net of disposals, together with the net 
impact of purchases and sales of consolidated investments, resulted in an outflow of Euro 900 
million in the first half of 2011, compared to Euro 5 million a year earlier. Acquisitions of non-
current available for sale financial assets included Euro 196 million relating to the increase in the
investment in Hermès International. The net impact of purchases and sales of consolidated 
investments included the purchase on the stock market in the first quarter of the year of Bulgari 
shares for Euro 617 million, net of cash acquired.

Transactions relating to equity generated an outflow of Euro 778 million over the period, mainly
due to the dividends distributed by LVMH for Euro 671 million. In addition, minority shareholders 
of consolidated subsidiaries received Euro 140 million in dividends, mainly corresponding to 
dividends paid to Diageo with respect to its 34% stake in Moët Hennessy and to minority interests 
in DFS. 

With reference to the cash related to financing activities, in the first half 2011 an amount of 
borrowings of Euro 455 million were repaid and Euro 171 million were invested in current available 
for sale financial assets.

Conversely, bond issues and new borrowings generated a cash inflow of Euro 2,820 million. In 
particular, LVMH carried out a euro denominated public bond issue at the end of March consisting 
of two tranches maturing in four and seven years, with a par value of Euro 500 million each. The 
LVMH Group carried out the private placement of an amount equivalent to Euro 173 million and 
issued Euro 1,627 million in commercial paper. 

Consolidated statement of changes in Equity

(Euro million) Number of 
shares

Share 
capital

Share 
premium 

Treasury 
shares and 

LVMH-

Cumulative 
translation Revaluation reserves

Net profit 
and other Total equity
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account share 
settled 

derivatives

adjustment Available 
for sale 

financial 
assets

Hedges 
of future 
foreign 

currency 
cash flows

Vineyard 
land

reserves Group 
share

Minority 
interests

Total

AS OF DECEMBER 
31, 2010 490,642,232 147 1,782 (607) 230 510 31 703 14,402 17,198 1,006 18,204

Gains and losses 
recognized in equity (266) 1,021 66 1 822 (45) 777

Net profit 1,310 1,310 153 1,463

COMPREHENSIVE 
GAINS AND LOSSES (266) 1,021 66 1 1,310 2,132 108 2,240

Stock option plan and 
similar expenses 23 23 2 25

(Acquisition)/disposal of 
treasury shares and 
LVMH-share settled 
derivatives

16 (7) 9 - 9

Effects of acquisition of a 
controlling interest in 
Bulgari

18,037,011 5 2,031 202 2,238 847 3,085

Exercise of share 
subscription options 674,521 42 42 - 42

Retirement of LVMH 
shares (1,683,899) (79) 79 - - -

Capital increase in 
subsidiaries - - -

Interim and final 
dividends paid (671) (671) (140) (811)

Effects of changes in 
control of consolidated 
entities, excl. Bulgari

- - -

Effects of acquisition and 
disposal of minority 
interests’ shares

- (14) (14)

Effects of purchase 
commitments for 
minority interests

(679) (679) (912) (1,591)

AS OF JUNE 30, 2011 507,669,865 152 3,776 (512) (36) 1,531 97 704 14,580 20,292 897 21,189

Consolidated statement of changes in Equity

Revaluation reserves Total equity
(Euro million) Number of 

shares
Share 
capital

Share 
premium 
account

Treasury 
shares and 

LVMH-
share 

settled 
derivatives

Cumulative 
translation 
adjustment

Available 
for sale 

financial 
assets

Hedges 
of future 
foreign 

currency 
cash flows

Vineyard 
land

Net profit 
and other 
reserves

Group 
share

Minority 
interests

Total

AS OF DECEMBER 
31, 2009 490,405,654 147 1,763 (929) (495) 213 63 595 12,439 13,796 989 14,785

Gains and losses 
recognized in equity 944 118 (90) 1 973 128 1,101

Net profit 1,050 1,050 94 1,144

COMPREHENSIVE 
GAINS AND LOSSES 944 118 (90) 1 1,050 2,023 222 2,245

Stock option plan and 
similar expenses 20 20 2 22

(Acquisition)/disposal of 
treasury shares and 
LVMH-share settled 
derivatives

115 (4) 111 111
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Exercise of share 
subscription options 630,098 36 36 36

Retirement of LVMH 
shares (1,053,545) (67) 67 - -

Capital increase in 
subsidiaries - 1 1

Interim and final 
dividends paid (618) (618) (124) (742)

Effects of changes in 
control of consolidated 
entities, excl. Bulgari

- -

Effects of acquisition and 
disposal of minority 
interests’ shares

- -

Effects of purchase 
commitments for 
minority interests

- 33 33

AS OF JUNE  30, 2010 489,982,207 147 1,732 (747) 449 331 (27) 596 12,887 15,368 1,123 16,491

The main changes in the first 6 months of 2011 consolidated equity have been explained in previous 
sections of this Offer Document (especially in the half year consolidated balance sheet section). 

Net financial position

The following chart presents the consolidated net financial position of LVMH as at June 30, 2011, 
December 31, 2010 and December 31, 2009, whose contents are consistent with the requirements 
of the CESR Recommendation No. 05-054b.

Consolidated 
net financial 
position as at 
June 30, 2011
(in Euro million)

Consolidated 
net financial 
position as at 
December 31, 

2010
(in Euro million)

Consolidated 
net financial 
position as at 
December 31, 

2009
(in Euro million)

Other current financial assets - - (44)
Cash and cash equivalents (3,349) (2,292) (2,446)

Current available for sale financial assets (406) (219) (218)

Bonds and Euro Medium Term Notes (EMTNs) 1,520 815 723
Commercial paper 1,627 272 200
Bank overdrafts 310 250 172
Other short term borrowings 465 497 613
Short term borrowings, gross 3,922 1,834 1,708

Current financial debt, net 167 (677) (1,000)

Bonds and Euro Medium Term Notes (EMTNs) 3,193 2,776 3,425
Bank borrowings and finance lease 717 656 652
Long term borrowings, gross 3,910 3,432 4,077

Non current financial debt, net 3,910 3,432 4,077

Interest rate risk derivatives (61) (82) (89)
Other derivatives - 5 6
Impact of derivatives on net financial debt (61) (77) (83)

Net financial debt 4,016 2,678 2,994
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Debt and credit positions vis-à-vis related parties 

As at December 31, 2010, as at June 30, 2011 and as at the date of this Offer Document, there are 
no significant debt and credit positions between the LVMH Group and related parties. 

Covenants 

In connection with certain long-term loan agreements, the LVMH Group has undertaken to comply 
with a financial covenant based on a ratio of net financial debt to total equity. Even including the 
impact of Bulgari acquisition, the current level of this ratio is very far from its contractual levels, 
which means that the LVMH Group has a high degree of financial flexibility with regards to this 
commitment.

Guarantees and collateral

As at December 31, 2010, as at June 30, 2011 and as at the date of this Offer Document, 
borrowings hedged by collateral were less than Euro 200 million. 

B.1.7 Recent trends of the Offeror
From the date of approval of the half - year report 2011 to the date of publication of this Offer 
Document, no events - which may materially affect the economic and financial position of the 
Offeror - have occurred.

* * *

The following chart presents information on the possible effects of the transaction on the financial 
position of LVMH (on the basis of June 30, 2011 net financial debt) taking into account three 
different scenarios of acceptance of the Offer.

Bulgari acquisition impact on LVMH consolidated net financial debt as of June 30, 2011 (in Euro million)
Acceptance rate of the Offer 90% 95% 100%
LVMH net financial debt as of June 30, 2011(1) 3,952
Additional net financial debt to acquire Shares through the Offer 1,307 1,380 1,452
Total LVMH net financial debt as of June 30, 2011 including 
Shares acquired through the Public Offer 5,259 5,331 5,404

(1) LVMH consolidated net financial debt including the cash related to the exercise of Bulgari stock options 

B.1.8 Persons acting in concert with the Offeror in relation to the Offer

The following persons acting in concert with the Offeror in relation to the Offer - pursuant to 
Article 101-bis, paragraphs 4, 4-bis and 4-ter of the TUF, and to Article 44-quater of Consob 
Regulation - are holders of Shares or option rights under the Stock Option Plans as at the date of 
publication of this Offer Document:

(i) Bernard Arnault, in his capacity as ultimate controlling shareholder of the Offeror, and all 
the companies parties of the control chain of the Offeror; 

(ii) Hannibal, a company incorporated under the laws of Luxembourg, in its capacity as 
company which is controlled by Bernard Arnault through the Offeror and holds a direct 
participation equal to 5.82% in Bulgari’s share capital issued at August 1, 2011;
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(iii) Francesco Trapani, in his capacity as party to the Contribution Agreement (including the 
Shareholders’ Agreement) and holder of 3,900,000 option rights under the Stock Option 
Plans, which will be exercised in due time for the Shares to be tendered to the Offer.
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B.2 Issuer: Bulgari

B.2.1 Company name, legal form and registered office

The company name of the Issuer is “Bulgari S.p.A.”.

The Issuer is a joint stock corporation (società per azioni) incorporated and existing under the laws of 
Italy, with registered office in Rome, Via dei Condotti, 11, registered with the Register of 
Companies of Rome under the number 2031/59, fiscal code 00388360588, VAT registration 
number 00875591000.

As at the date of this Offer Document, the Shares are listed on the MTA.

B.2.2 Share Capital 

As at the date of August 1, 2011, Bulgari’s registered capital is equal to Euro 23,549,698.90 entirely
subscribed and paid-in, represented by No. 336,424,270 Shares having a nominal value of Euro 0.07 
each.

There are no classes of shares other than the ordinary shares. 

Authorisations to increase the share capital

On July 21, 2009, the board of directors was provided with the following authorisations (valid for 
five years from July 21, 2009, the date on which shareholders adopted the respective resolutions): 

(i) Pursuant to Article 2443 of the Civil Code, to increase Bulgari’s share capital in divisible 
form by way of cash consideration, on one or more occasions, with the exclusion of option 
rights pursuant to Article 2441, paragraph 4, of the Civil Code, by issuing up to 30,062,981 
new Shares;

(ii) Pursuant to Article 2443 of the Civil Code, to increase the Company’s share capital in 
divisible form by way of cash consideration, on one or more occasions, by issuing up to 
50,000,000 new Shares to be offered in pre-emption to those entitled to; 

(iii) Pursuant to Article 2420-ter of the Civil Code, to issue, on one or more occasions, registered 
or bearer convertible bonds for a maximum amount, calculated in aggregate together with 
the amount of Bulgari outstanding bonds at the issue date, equal to double the share capital, 
legal reserve and available reserves stated in the most recently approved financial statements 
or any different maximum amount which may be required by the provisions of law 
applicable from time to time.

Treasury Shares 

On April 22, 2010, the shareholders’ meeting of the Issuer authorised the acquisition of maximum 
30 million treasury Shares, for a period of 18 months, at a price per Share comprised between a 
minimum of Euro 2.50 and a maximum of Euro 11.00, within the limits set forth by the Italian laws 
and regulations and, in any event, up to the maximum amount of the distributable profits and 
available reserves as resulting from the last approved Bulgari’s financial statement.

As at the date of this Offer Document, the board of directors of Bulgari has not exercised its 
powers to purchase treasury Shares, as authorized by the above resolution of the shareholders’ 
meeting and, therefore, the Issuer does not hold treasury Shares.
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B.2.3 Major shareholders

As at July 29, 2011, the following shareholders hold, directly or indirectly, more than 2% of the 
Issuer’s issued share capital (i.e. the minimum shareholding that is subject to notification to the 
market according to applicable laws and regulations), on the basis of information disclosed pursuant 
to Article 120 of the TUF.

Direct shareholder % on the voting share capital % on ordinary share capital Registration in the name of 
third parties

without voting rights without voting rights %
voting rights to: voting rights to:Declarant

Denomination Title % % Person/Entity %
% % Person/Entity %

Nominee
on 

voting 
share 

capital

on 
ordinary 

share 
capital

Ownership 5.854 0.000 5.854 0.000HANNIBAL S.A.
Total 5.854 0.000 5.854 0.000

Ownership 62.905 0.000 62.905 0.000LVMH - MOET 
HENNESSY 

LOUIS VUITTON 
S.A.

Total 62.905 0.000 62.905 0.000

BERNARD
ARNAULT *

Total 68.759 0.000 68.759 0.000 0.000 0.000
Pledge 0.001 0.000 0.001 0.000DEUTSCHE 

BANK S.P.A. Total 0.001 0.000 0.001 0.000
Pawnbroker 0.418 0.418 0.418 0.418
Ownership 2.453 0.000 2.453 0.000DEUTSCHE 

BANK A.G.
Total 2.871 0.418 2.871 0.418

DEUTSCHE 
BANK A.G.

Total 2.872 0.418 2.872 0.418 0.000 0.000
Asset 

Management 0.244 0.000 0.244 0.000ETOILE 
GESTION S.A.

Total 0.244 0.000 0.244 0.000
Asset 

Management 0.158 0.000 0.158 0.000SOCIÉTÉ 
GENERALE 

GESTION S.A. Total 0.158 0.000 0.158 0.000
Asset 

Management 0.027 0.000 0.027 0.000AMUNDI 
INVESTMENT 

SOLUTIONS S.A. Total 0.027 0.000 0.027 0.000
Asset 

Management 2.054 0.000 2.054 0.000AMUNDI S.A.
Total 2.054 0.000 2.054 0.000

AMUNDI 
S.A. *

Total 2.483 0.000 2.483 0.000 0.000 0.000
Ownership 2.029 2.029 2.029 2.029PREDICA S.A.

Total 2.029 2.029 AMUNDI SA 2.029 2.029 2.029 AMUNDI SA 2.029
Ownership 0.006 0.000 0.006 0.000CREDIT 

AGRICOLE 
CORPORATE & 
INVESTMENT 

BANK S.A.
Total 0.006 0.000 0.006 0.000

Ownership 0.136 0.000 0.136 0.000CREDIT 
AGRICOLE VITA 

S.P.A. Total 0.136 0.000 0.136 0.000

CREDIT 
AGRICOLE 
S.A. *

Total 2.171 2.029 2.171 2.029 0.000 0.000

Source: Consob (29 July 2011)

* Based on the information available to the Issuer as at August 1, 2011, (i) Bernard Arnault holds, through LVMH and 
Hannibal, 68.410% of Bulgari’s share capital issued as at the date thereof, (ii) Credit Agricole S.A. holds, directly and 
indirectly, 2.367% of Bulgari’s share capital issued as at the date thereof, (iii) Amundi S.A. exercises the voting rights 
relating to 2.351% of Bulgari’s share capital issued as at the date thereof  held by Predica S.A. by virtue of asset 
management services, and manages, directly and indirectly  through controlled asset management companies, 0.406% of 
Bulgari’s share capital issued as at the date thereof (see also Paragraph A.8 of this Offer Document). This update 
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information, compared to the information already disclosed by the shareholders pursuant to applicable laws and 
regulation, is not subject to further notification to the market according to applicable laws and regulations.

Bernard Arnault, in his capacity as ultimate controlling shareholder of the Offeror, indirectly holds
the control over the Issuer pursuant to Article 93 of the TUF.

Shareholders’ Agreement

As mentioned in the Introduction of this Offer Document, the Contribution Agreement contains 
commitments of the parties thereto falling within the definition of “shareholders’ agreement” 
pursuant to Article 122 of the TUF. In particular, the Shareholders’ Agreement contains certain 
undertakings relating to, inter alia, the corporate governance of both the Issuer and the Offeror, the 
exercise of voting rights in Bulgari, and limitations to the transfer of LVMH shares.

The Shareholders’ Agreement refers to (i) all the Shares held, both directly or indirectly, by LVMH 
and all the Shares that will be held, both directly or indirectly, by LVMH upon completion of the 
Offer; (ii) all the LVMH shares held, both directly or indirectly, by Groupe Arnault and all the 
LVMH shares that will be held, both directly or indirectly, by Groupe Arnault; and (iii) all the 
LVMH shares held, both directly or indirectly, by the Bulgari-Trapani Family and all the LVMH 
shares that will be held, directly or indirectly, by the Bulgari - Trapani Family.

The relevant disclosure obligations towards Consob, Bulgari and the market have been duly fulfilled 
according to the applicable provisions of the TUF and Consob Regulation. The Shareholders’ 
Agreement was filed with the Companies’ Register of Rome on March 9, 2011, and an abstract of 
the Shareholders’ Agreement was published in the daily newspaper “MF” on March 10, 2011 and is 
attached to this Offer Document as Annex B. The variations of the shareholdings held by the 
parties of the Shareholders’ Agreement in the Bulgari’s share capital and in the LVMH’s share 
capital, occurred upon completion of the Contribution and afterwards, have been duly disclosed 
according to the applicable provisions of the TUF and of Consob Regulation. The relevant notices
were filed with the Companies’ Register of Rome and published in the daily newspaper “MF” on 
July 5, 2011 and July 27, 2011, and are attached to this Offer Document as Annex B. 

For the sake of completeness, please note that, starting from the Closing Date - upon the 
completion of the Contribution - the shareholders’ agreements in force among Messrs Nicola 
Bulgari, Paolo Bulgari and Francesco Trapani entered into on May 18, 1995 and October 14, 1997, 
as amended on December 1, 2009, expired and have no longer effect.

The main provisions of the Shareholders’ Agreement are the following:

Provisions relating to Bulgari

From the Closing Date to the date of completion of the Offer, the Bulgari -Trapani Family
undertook to use its best effort to: (i) appoint, by way of cooptation, on the Closing Date, a person 
designated by LVMH as a member of the Issuer’s board of directors; and (ii) procure that, following
the approval of the Issuer’s Statement, all the members of the Issuer’s board of directors resign
from office, and a shareholders’ meeting of the Issuer is convened to appoint a new board of 
directors composed of maximum 9 members, including the Bulgari - Trapani Family.

Furthermore, starting from the Closing Date, LVMH undertook as follows: (i) not to change for at 
least 10 years from the Closing Date the corporate name of Bulgari; (ii) not to move out of Rome 
for at least 5 years from the Closing Date the legal seat and the seat of the headquarters of Bulgari; 
(iii) to continue to appoint for the period of at least 6 years from the Closing Date Paolo Bulgari 
and Nicola Bulgari directors of Bulgari, appointing Paolo Bulgari as chairman and Nicola Bulgari as 
vice chairman; (iv) to keep unchanged, so long as they are directors of Bulgari, the position and the 
benefits of Paolo Bulgari and Nicola Bulgari, as directors of the Issuer; (v) to maintain all current 
treatments and benefits enjoyed by employees and management of Bulgari and Bulgari Group; in 



56

addition, managers and executives of Bulgari and Bulgari Group shall be eligible to participate in 
LVMH’s stock option plans applicable to managers and executives of LVMH of the corresponding 
level; and (vi) maintain the position of Francesco Trapani as chief executive officer of the Issuer 
during the period that will be necessary to complete - under an organisational and management 
perspective - the industrial integration between LVMH and Bulgari. 

Furthermore, following the Closing Date and until the relevant rights are debarred, LVMH 
undertook to: (i) refrain, and cause other companies of the LVMH Group or Bulgari to refrain, 
from voting and/or bringing directly any claim or action against any and all of the past directors and 
statutory auditors of Bulgari and the Bulgari Group; and (ii) indemnify and hold harmless those 
directors and statutory auditors of Bulgari and other companies of the Bulgari Group in office at the 
Closing Date from and against any and all liabilities incurred in connection with any claim or action 
by any of LVMH (or other companies of the LVMH Group) or Bulgari (or other companies of the 
Bulgari Group) pertaining to matters existing or occurring at or prior to the Closing Date.

Provisions related to LVMH

So long as the Bulgari-Trapani Family and their heirs continue to hold - in the aggregate - a  
shareholding participation of at least 2.5% in LVMH, one director and one censor (meaning a 
person which may attend the meetings of the board of directors and is not entitled to vote) of 
LVMH shall be designated jointly by the Bulgari-Trapani Family and their heirs, provided however 
that Groupe Arnault shall do its best endeavour to cause that as soon as feasible the Bulgari-Trapani 
Family and their heirs shall be entitled to jointly designate a second director of LVMH in lieu of the 
censor. So long as the Bulgari-Trapani Family and their heirs continue to hold - in the aggregate - a  
shareholding participation of at least 2.0% in LVMH, they will designate one director of LVMH.

Furthermore, Francesco Trapani shall keep the position of chief executive officer of Bulgari for the 
entire period necessary to complete - under an organizational and managerial aspect - the business 
combination between LVMH and Bulgari. Francesco Trapani, as of the Closing Date, has been
appointed chief of LVMH’s Watches & Jewels division and member of the executive committee of 
LVMH at the corresponding level of the top management of the latter.

The Bulgari - Trapani Family and their heirs shall continue to be entitled to, and benefit of, the 
rights referred to above, even if the overall percentage of shareholding participation in LVMH of 
2.5% be reduced following any increase of the capital of LVMH not underwritten by the Bulgari -
Trapani Family and their heirs.

The Bulgari - Trapani Family undertook, also for their heirs, not to sell, or otherwise dispose, of: (i) 
any of the LVMH shares received as a result of the Contribution for a period of 6 months following
the Closing Date; (ii) more than 50% of the LVMH shares received as a result of the Contribution
during the period comprised between the first day of the 7th month and the last day of the 12th

month after the Closing Date; (iii) more than 80% of the LVMH shares received as a result of the 
Contribution during the period comprised between the first day of the 13th month and the last day 
of the 18th month following the Closing Date. 

Such obligation will automatically and simultaneously terminate if and when Groupe Arnault sells or 
otherwise disposes of its controlling shareholding in LVMH, reducing its overall shareholding in 
LVMH under 33%.

B.2.4 Corporate bodies

Board of Directors
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Pursuant to Article 12 of the Bulgari’s by-laws, the Issuer is administered by a board of directors 
consisting of not less than 3 and not more than 9 members.

As at the date of this Offer Document, Bulgari’s board of directors is composed of No. 7 members, 
of which 3 are independent.

The following table sets forth the name, position, date of appointment and date of expiry of the 
current members of the board of directors:

Name Position Date of appointment Date of expiry

Paolo BULGARI Chairman April 22, 2010 approval of the financial statements of 
the year 2012

Nicola BULGARI Vice-Chairman April 22, 2010 approval of the financial statements of 
the year 2012

Francesco TRAPANI Chief Executive Officer April 22, 2010 approval of the financial statements of 
the year 2012

Claudio COSTAMAGNA Independent Director April 22, 2010 approval of the financial statements of 
the year 2012

Antonio BELLONI Director co-opted by the board of 
directors of July 4, 2011

first shareholders’ meeting following the 
co-optation date

Giulio FIGAROLO DI 
GROPELLO

Independent Director April 22, 2010 approval of the financial statements of 
the year 2012

Paolo CUCCIA Independent Director April 22, 2010 approval of the financial statements of 
the year 2012

According to the provisions of the Shareholders’ Agreement, the Bulgari -Trapani Family undertook
to use its best efforts to procure that, following the approval of the Issuer’s Statement, all the 
members of the Issuer’s board of directors resign from office, and a shareholders’ meeting of the 
Issuer is convened to appoint a new board of directors composed of maximum 9 members, 
including the Bulgari - Trapani Family (see paragraph B.2.3 of this Offer Document).

Board of Statutory Auditors

Pursuant to Article 17 of the Bulgari’s by-laws, the board of statutory auditors is composed by 3 
effective members and 2 alternate members. 

The following table sets forth the name, position, date of appointment and date of expiry of the 
current members of the board of statutory auditors:

Name Position Date of appointment Date of expiry

Gerardo LONGOBARDI Chairman April 18, 2011 approval of the financial statements of 
the year 2013

Maurizio DE MAGISTRIS Statutory Auditor April 18, 2011 approval of the financial statements of 
the year 2013

Daniela LAMBARDI Statutory Auditor April 18, 2011 approval of the financial statements of 
the year 2013

Francesco Mariano 
BONIFACIO

Alternate Auditor April 18, 2011 approval of the financial statements of 
the year 2013

Mario CIVETTA Alternate Auditor April 18, 2011 approval of the financial statements of 
the year 2013

Offices and/or interests held in Bulgari and in the companies belonging to the Bulgari Group by 
the members of the board of directors and of the board of statutory auditors
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The following table sets forth the offices and the interests held in Bulgari and in the companies 
belonging to the Bulgari Group by each member of both the board of directors and the board of 
statutory auditors of the Issuer:

Board of Directors

Name Company Office Interest

Bulgari Chief Executive Officer -

Bulgari Hotels and Resorts 
Milano S.r.l.

Director -

Francesco TRAPANI

Bulgari Hotels and Resorts 
B.V.

Director -

Board of Statutory Auditors

Name Company Office Interest

Gerardo LONGOBARDI Bulgari Chairman -

Maurizio DE MAGISTRIS Bulgari
Bulgari Italia S.p.A.
Bulgari Hotels & Resorts 
Milano S.r.l. Bulgari Retail 
USA (S.r.l.) in liquidazione
Bulgari Gioielli  S.p.A. 
Bulgari Accessori S.r.l.

Statutory Auditors
Statutory Auditors
Statutory Auditors
Statutory Auditors
Statutory Auditors
Statutory Auditors

-

Daniela LAMBARDI Bulgari Statutory Auditors -

Francesco Mariano 
BONIFACIO

Bulgari
Bulgari Italia S.p.A.
Bulgari Hotels & Resorts 
Milano S.r.l. Bulgari Retail 
USA (S.r.l.) in liquidazione

Alternate Auditor 
Statutory Auditors 
Statutory Auditors
Statutory Auditors

-

Mario CIVETTA Bulgari
Bulgari Accessori S.r.l. 

Alternate Auditors
Statutory Auditors

-

B.2.5 Recent trends and prospects

In the half  year report of the Offeror as at June 30, 2011, the balance sheet of Bulgari at that date 
was consolidated under the full consolidation method.   

In consideration of the circumstance that the acquisition of Bulgari by LVMH was completed 
recently (30 June 2011) and that the resignations of the entire Board of Directors, with the 
consequent appointment of the new Board of Directors provided for in the Shareholders 
Agreement (in relation to which please see Paragraph B.2.3 of this Offer Document) have not 
occurred yet, it is not possible to provide detailed comments on the recent developments and 
prospects of the Issuer. 

Therefore, in order to get information on the recent developments and prospects of Bulgari, 
reference must be made to the financial statements as at December 31, 2010 and to the half year 
report as at June 30, 2011 of the Issuer, that is available to the public as indicated under section N.
of this Offer Document.

B.3 Intermediaries

The intermediary appointed by the Offeror to coordinate the collection of acceptances of this Offer 
through the IT system supporting trading on the MTA managed by Borsa Italiana pursuant to 
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Article 40, paragraph 8, of Consob Regulation and Article 5.2.1 of Borsa Regulation, is Credit 
Agricole Cheuvreux S.A., with registered office in 9, quai du Président Paul Doumer, 92400
Courbevoie - France (the “Intermediary in Charge of Coordinating the Collection of 
Acceptances”), through its Italian branch in Milan, via Brera 21. Please note that Crédit Agricole 
Cheuvreux S.A. is a subsidiary of Crédit Agricole Corporate and Investment Bank, which acts as the 
sole financial advisor of LVMH in the context of the Offer.

The Intermediary in Charge of Coordinating the Collection of Acceptances acts through all 
authorised depository intermediaries members of the centralised administration system at Monte 
Titoli S.p.A. (the “Depository Intermediaries”), through the authorised intermediaries admitted to 
trading on Borsa Italiana (the “Trading Intermediaries”). 

The Offer Document and, for consultation purposes, the documents indicated under Section N. of 
this Offer Document will be available at the registered office of the Intermediary in Charge of 
Coordinating the Collection of Acceptances.

B.4 Global Information Agent

Sodali S.p.A., with registered office in Rome, Via XXIV Maggio, has been engaged by the Offeror 
as the global information agent to provide information related to the Offer, to all the shareholders 
and to all the institutional parties involved (please refer to Section N. of this Offer Document).
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C. CATEGORIES AND AMOUNTS OF THE FINANCIAL INSTRUMENTS 
SUBJECT TO THE OFFER 

C.1 Category and quantity of the financial instruments subject to the Offer

The Offer is launched over:

(i) all the Shares issued as at August 1, 2011 and not already owned by LVMH and its 
controlled company Hannibal, corresponding to No. 106,277,107 Shares representing 
31.59% of Bulgari’s share capital issued as at the date thereof; 

(ii) the maximum No. 2,764,127 Shares to be potentially issued, deriving from the possible 
conversion up to August 22, 2011 of the Convertible Bonds in relation to which requests of 
conversions have not been delivered as at July 31, 2011 (see also Paragraph F.1.2 of this 
Offer Document); and 

(iii) the maximum No. 9,523,250 to be potentially issued, deriving from the possible exercise of 
the options granted under the Stock Option Plans (see also Paragraph F.1.2 of this Offer 
Document).

Therefore, the Offer will be also addressed to the owners of the Convertible Bonds, as well as to 
the beneficiaries of the Stock Option Plans, who may tender their Shares, provided that they have 
exercised their rights of conversion relevant to the Convertible Bonds or their option rights arising 
from the Stock Option Plans in due time for the Shares to be tendered to the Offer. In this 
connection, please refer to Paragraph F.1.2 of this Offer Document.

The following chart summarizes the figures relating to the Offer:

Number % on Bulgari issued share 
capital at August 1, 2011

% on Bulgari fully 
diluted share capital (3)

Shares held - both directly and 
indirectly - by the Offeror

230,147,163 68.41 66.00

Shares not held - either directly 
or indirectly - by the Offeror (1)

106,277,107 31.59 30.48

Total Shares (1) 336,424,270 100.00 __
Additional Shares subject of the 
Offer (2)

12,287,377 __ 3.52

Total Shares in the event of 
issuance of all the Additional 
Shares 

348,711,647 __ 100.00

Total Shares subject of the 
Offer (2)

118,564,484 __ 34.00

(1) This information already takes into account the delivery of the Shares deriving from conversions of Convertible Bonds 
requested as at July 31, 2011.
(2) This information includes the maximum 2,764,127 Shares to be potentially issued deriving from the possible conversion of 
the Convertible Bonds up to August 22, and the maximum 9,523,250 Shares to be potentially issued deriving from the 
possible exercise of the stock options.  
(3) Bulgari share capital in the event of full conversion of the Convertible Bonds and full exercise of the options granted under 
the Stock Option Plans.
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The number of Shares subject of the Offer may decrease if the Offeror acquires, directly or 
indirectly, additional Shares during the Acceptance Period, but outside of the scope of the Offer, 
pursuant to Article 41, Paragraph 2, letter c) and Article 42, Paragraphs 2, 3 and 4, of Consob
Regulation.

The Shares tendered to the Offer shall be transferable, without limitations, to the Offeror and shall 
be free from encumbrances of any kind.

C.2 Authorisations 
The Offeror requested and obtained before the date of publication of this Offer Document the 
authorizations necessary for the completion of the Contribution and the acquisition of the control 
of the Issuer. The main details of the authorizations obtained before the publication of this Offer 
Document are summarised below: 

(i) with notice No. 20110739 of 15 April 2011, the United States of America Federal Trade 
Commission has granted early termination of the waiting period with respect to completion 
of the Contribution pursuant to the Clayton Act and Hart-Scott-Rodino Antitrust 
Improvements Act of 1976; 

(ii) with notice No. 772 of 12 May 2011, the Korea Fair Trade Commission granted the 
authorization for the completion of the Contribution pursuant to Korea Monopoly 
Regulations and Fair Trade Act;

(iii) on 22 May 2011, the Fair Trade Commission of Japan tacitly granted the authorization for 
the completion of the Contribution pursuant to Act on Prohibition of Private 
Monopolization and Maintenance of Fair Trade;

(iv) with notice No. 11-32/659-204 of 26 May 2011, the Turkish Competition Authority granted 
the authorization for the completion of the Contribution pursuant to Law on Protection of 
Competition No. 4054 and Communiqué No. 2010/4 on “Mergers and Acquisitions Subject 
to the Approval of the Competition Board”;

(v) with notice No. ATs/20648 of 27 May 2011, the Federal Antimonopoly Service of Russia 
granted the authorization for the completion of the Contribution pursuant to Federal Law 
No. 135-FZ on the Protection of Competition, dated 26 July 2006;

(vi) with notice No. 240-p of 1 June 2011, the Antimonopoly Committee of Ukraine granted the 
authorization for the completion of the Contribution pursuant to Law of Ukraine on the 
Antimonopoly Committee of Ukraine No. 3659-XII, dated 26 November 1993, Law of 
Ukraine on Protection of Economic Competition No. 2210-ІІІ, dated 11 January 2001, and 
Regulation on the Procedure for Filing Applications with the Antimonopoly Committee of 
Ukraine for Obtaining its Prior Approval of the Concentration of Undertakings, approved 
by the Resolution of the AMC No. 33-r, dated 19 February 2002, registered with the 
Ministry of Justice of Ukraine on 21 March 2002 under No. 284/6572 (as amended);

(vii) with notice No. COMP/M.6212 of 29 June 2011, the European Commission granted the 
authorization for the completion of the Contribution pursuant to Council Regulation (EC) 
N° 139/2004 of 20 January 2004 on the control of concentrations between undertakings.

Consequently, the effectiveness of the Offer is no more subject to any authorization.
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D. SECURITIES OF THE ISSUER HELD BY THE OFFEROR, ALSO THROUGH 
FIDUCIARY COMPANIES OR THIRD PARTIES 

D.1 Number and categories of securities of the Issuer held by the Offeror 

As at the date of August 1, 2011, LVMH and its controlled company Hannibal directly hold No. 
230,147,163 Shares, corresponding to 68.41% of the share capital of Bulgari issued at the date 
thereof.

LVMH and Hannibal are entitled to exercise their voting rights on No. 230,147,163 Shares. 

D.2 Repurchase agreements, usufruct, pledge transactions or other commitments 
having as underlying securities of the Issuer 

With the exception of the Financial Agreement, neither the Offeror nor the Persons Acting in 
Concert have executed, directly or indirectly, repurchase, usufruct or pledge agreements or made 
any other commitments having as underlying securities of the Issuer.
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E. OFFER PRICE PER SHARE AND ITS DETERMINATION 

E.1 Offer Price for each tendered Share and criteria used for the determination of the 
Offer Price

The Offeror will pay a cash consideration of Euro 12.25 for each Share tendered to the Offer. 

The Offer Price is intended net of stamp duties, expenses and fees that will be paid by the Offeror, 
whereas the substitution tax on capital gains, if due, will be paid by the Issuer’s tendering 
shareholders.

The Offer Price has been determined pursuant to Article 106, paragraph 2, of the TUF, according 
to which the Offer must be launched at a price no lower than the highest price paid by the Offeror 
and the Persons Acting in Concert for purchases of Shares in the 12 months preceding the 
communication made pursuant to Article 102, paragraph 1, of the TUF.  

In this respect, the Offeror declares that the highest price paid by the Offeror itself and the Persons 
Acting in Concert in the 12 months preceding the communication pursuant to Article 102, 
paragraph 1, of the TUF is Euro 12.25. As mentioned in the Introduction of this Offer Document, 
under the Contribution Agreement, the Bulgari-Trapani Family agreed to contribute and transfer 
the Majority Shareholding to the Offeror at an agreed price per Bulgari share of Euro 12.25 in 
exchange for newly issued LVMH shares. The Exchange Ratio used for calculating the number of 
new LVMH shares to be issued in exchange for the contribution of the Majority Shareholding was 
determined on the basis of such agreed valuation of the Bulgari shares (Euro 12.25 for 1 Bulgari 
share), and was calculated taking into account the closing price of the LVMH shares on March 3, 
2011 (equal to 112.95 Euro rounded up to Euro 113.00), which thus resulted in an Exchange Ratio 
of 0.108407 newly issued LVMH share for 1 Bulgari share contributed. 

The Euro 12.25 price per Bulgari share includes a controlling premium which amounts to 59.4% on 
the closing price of the Bulgari shares on March 3, 2011 (taken as the reference date for the shares’ 
Exchange Ratio), equal to Euro 7.685 (source: Bloomberg), as well as the following premiums 
compared to the weighted arithmetical average of the official prices of the reference periods shown 
in the table below:

Reference Periods Average market 
prices (€)

Premium vs. Offer 
Price

Volume weighted average price – 1 month preceding March 3, 
2011

7.66 59.9%

Volume weighted average price – 3 months preceding  March 
3, 2011

7.79 57.3%

Volume weighted average price – 6 months preceding  March 
3, 2011

7.37 66.2%

Volume weighted average price – 1 year preceding March 3,
2011

6.73 82.1%

Source: Bloomberg

In the determination of the Offer Price at the time of the signature of the Contribution Agreement, 
the Offeror has not made reference to any experts opinion or evaluation document.

* * *
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With sole reference to the Contribution and to the issue of new shares by LVMH in connection 
therewith, please note the following.

On June 15, 2011, the Offeror and the Bulgari-Trapani Family signed the “Contrat d’apport en nature 
d’actions Bulgari” indicating Euro 12.25 for each Share as the valuation agreed by the parties in 
relation to the Contribution.  

On June 16, 2011, in application of the French law, independent experts (“Commissaires aux 
Apports”), appointed by the Court of Paris, signed a report confirming to the LVMH board of 
directors the appropriateness of the Euro 12.25 valuation for each Share in the context of the 
Contribution Agreement. The main criterion used - in the context of a multi-criteria analysis - for 
the valuation of the Contribution was the DCF (“discounting of future cash flow” or “discounted 
cash flow”). This report has been published, as required by applicable French law, and has been 
used by the Offeror board of directors’ meeting held on June 30, 2011 to approve the capital 
increase reserved to the Bulgari-Trapani Family upon the Contribution.  

For additional information, please refer to the related document disclosed, pursuant to French 
regulation provisions and available on the LVMH’s website www.lvmh.com (cf. Information 
Réglementée – “Emission par LVMH de 18 037 011 actions nouvelles en rémunération de l’apport d'actions de 
la société BULGARI représentatives de 55,03% de son capital” dated June 30, 2011).

E.2 Maximum Disbursement

The Maximum Disbursement payable for the Offer, if all No. 118,564,484 Shares which are subject 
to the Offer, calculated based on fully diluted number of Shares (i.e. assuming the full conversion of 
the Convertible Bonds and full exercise of the options granted under the Stock Option Plans - see 
table summarizing the figures relating to the Offer under Paragraph C.1 of this Offer Document), 
are tendered, is Euro 1,452,414,929.00.

E.3 Comparison between the Offer Price and some indicators pertaining to the Issuer

The following tables show the main consolidated figures of the Issuer referred to the last two 
financial years, closed as at December 31, 2009 and as at December 31, 2010, also expressed with 
reference to the value per Share. 

In € million 2009 2010
Revenues 927 1,069
EBIT – Recurring (1) 17 84
Net profit – Group share (47) 38
Shareholders' equity – Group share 781 933
Dividends (2) 15 36
Cash flow (3) 28 109
Source: Bulgari 

In € per issued Share (4) 2009 2010
Revenues per Share 3.08 3.54
EBIT (recurring) per Share 0.06 0.28
Net profit per Share (0.16) 0.13
Shareholders’ Equity per Share 2.59 3.09
Dividend per Share 0.05 0.12

www.lvmh.com(cf.
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Cash flow per Share 0.09 0.36
Source: Bulgari 

Notes: 
(1) Recurring EBIT = Earnings Before Interest and Taxes, excluding non recurring items.
(2) Dividends presented each year are paid the following year (2009 dividends paid in 2010 and 2010 dividends paid in 2011) 
(3) Cash flow defined as net profit plus depreciation, amortization and impairment losses
(4) Average number of issued Shares (non diluted) of the considered year for P&L items and outstanding number of issued Shares (non diluted) end of 
period for balance sheet items

The following table shows, just as an example and for illustrative and comparative purpose only, the 
Enterprise Value/EBIT (EV/EBIT), the Price/Net earnings (P/E), the Price/Cash Flow (P/Cash 
Flow) and the Price/Shareholders’ Equity (P/Shareholders’ Equity), ratios of the Issuer implied in 
the Offer Price and the same indicators for a sample of luxury companies comparable with the 
Issuer.

The sample includes luxury companies presenting some similarities with Bulgari in terms of product 
offering, brand and pricing powers, geographical reach and type of distribution. The sample gathers 
leading hard luxury companies (Richemont, Swatch, Tiffany and Hermès):

- Richemont is a direct comparable with the Issuer by the type of business carried out as both 
companies are leading players in the high-end watches and jewellery industry and also by the 
geographical presence as they both have a significant exposure to emerging markets. 
Richemont’s 'A' shares are listed on the SIX Swiss Exchange.

- Swatch is a direct comparable with the Issuer by the type of business carried out as both 
companies are leading players in the watches industry and also by the geographical presence 
as they both have a significant exposure to emerging markets. Swatch’s shares are listed on 
the SIX Swiss Exchange.

- Tiffany is a direct comparable with the Issuer by the type of business carried out as both 
companies are leading players in the jewellery industry worldwide and also by the strength 
of the their respective brand. Tiffany’ shares are listed on the New York Stock Exchange. 

- Hermès is a direct comparable with the Issuer by the uniqueness of both brands (brand 
power, high-end positioning of the product offering and product diversification) and also 
by the type of business model carried out (focus on organic growth, strong exposure to 
Asian markets such as Japan, high level of vertical integration). Hermès’ shares are listed on 
the Euronext Paris Stock Exchange.

EV(1) / EBIT (2) P (3)/E (4)
Companies

2009 2010 2009 2010
Bulgari n.m. 50.7x n.m. 93.5x
Richemont 25.1x 17.0x 37.1x 22.7x
Swatch 20.0x 12.6x 26.7x 18.9x
Tiffany 18.2x 13.9x 30.2x 22.6x
Hermès 32.6x 22.6x 55.4x 38.0x
Average (excluding Bulgari) 24.0x 16.5x 37.4x 25.5x

Source: Datastream, Companies, Factset 

P / Cash flow (5) P / Shareholders’ Equity (6)
Companies

2009 2010 2009 2010
Bulgari 72.5x 36.4x 4.6x 3.9x
Richemont 27.1x 18.0x 4.6x 3.7x
Swatch 20.7x 15.6x 3.4x 2.9x
Tiffany 19.8x 16.0x 4.3x 3.7x
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Hermès 42.9x 30.6x 8.9x 7.4x
Average (excluding Bulgari) 27.6x 20.1x 5.3x 4.4x

Source: Datastream, Companies, Factset 

Notes: 
- Recalendarized multiples as of December 31 (except for P / Shareholders’ Equity)

1. EV = Enterprise Value calculated by adding to market capitalization (as of March 4, 2011) the net financial debt, provision for pensions and 
restructuring, other financial investments, associates and minority interests. For Bulgari, market capitalization is calculated at Offer Price.
2. EBIT = Earnings Before Interest and Taxes, excluding non recurring items.
3. P = Price or market capitalization as of March 4, 2011 calculated by multiplying the fully-diluted number of shares (using treasury share method 
for stock options) by the price recorded at closing of March 4, 2011.
For Bulgari, market capitalization is calculated on a fully diluted basis (using treasury share method for stock options and with the assumption that 
all Convertible Bonds have been converted), at Offer Price.
4. E = Earnings or net profit group share, on a recurring basis (Reported net profit adjusted from non recurring items net of tax, a theoretical tax rate
is used for this calculation). As regards Bulgari, the recurring net profit is calculated after elimination of the non recurring items as well as of the 
convertible bond cost (since they are considered as converted and are included in the number of shares), with a theoretical tax rate of 27.5%. On this 
basis, the recurring net profit would be Euro (17 million) in 2009 and Euro 45 million in 2010 (compared to a consolidated net profit Group share 
of Euro (47) million in 2009 and Euro 38 million in 2010).
5. Cash flow = Earnings or net profit group share, on a recurring basis plus depreciation, amortization and impairment losses.
6. Shareholders’ Equity = Total Equity, excluding non-controlling interests, as taken from latest accounting documents. As for Bulgari, equity group 
share as reported in the accounts is increased by the capital increase (Euro 139 million) resulting from the potential full conversion of Convertible 
Bonds.

The two comparable based on P/Cash flow and P/Shareholder’s equity are not considered relevant 
for the following reasons: 
- P/Cash flow is not adding significantly to P/E ratio presented in the Offer Document in 

the preceding table, since it is derived from net profit to which depreciation, amortization
and impairment losses are added. Depreciation and amortization profiles are quite similar 
among the set of peers retained, since all hard-luxury peers of the sample have activity 
profiles very similar to one another; 

- P/Shareholders equity is never used as a peers comparables valuation methodology in the 
luxury industry, since it does not take into account the economic value of the brands.

E.4 Traded prices of the Issuer’s shares and comparison with the Offer Price

The following chart presents the monthly weighted arithmetical average official price of the Shares 
for each of the twelve months preceding the signing date of the Contribution Agreement (all 
calculations have been made from March 4, 2011 - included- backward):

Year Month Average Market prices (€)
March 4 – April 3 5.91

April 4 – May 3 6.43

May 4 – June 3 6.16

June 4 – July 3 6.20

July 4 – August 3 6.14

August 4 – September 3 5.93

September 4 – October 3 6.32

October 4 – November 3 7.33

November 4 – December 3 7.41

2010

December 4 – January 3 8.07
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January 4 – February 3 7.682011

February 4 – March 4 7.67

Source: Bloomberg 

Evolution of Bulgari share price over the last twelve months preceding March 4, 2011
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Over the last 12 months before March 5, 2011 (excluded), Bulgari’s share evolved between a 
minimum price of Euro 5.67 and a maximum of Euro 8.37. The share price was Euro 5.98 as of 
March 4, 2010 and Euro 7.59 as of March 4, 2011. The one-year volume weighted average share 
price is Euro 6.73.

The following chart presents a comparison between the Offer Price and (i) the last official closing 
price of the Shares registered on March 4, 2011 (i.e. the last official price of the Shares registered 
before the date of the first communication of the Offer, which occurred on March 7, 2011), and (ii) 
the weighted arithmetical average of the official prices relating to 1, 3, 6 months and 1 year before 
the date of the first communication of the Offer. 

Reference Periods Market prices (€) Premium vs. Offer 
Price

Last official closing price before the date of first communication of the 
Offer

7.59 61.4%

Volume weighted average price – 1 month preceding  March 4, 2011 7.67 59.8%
Volume weighted average price – 3 months preceding March 4, 2011 7.79 57.3%
Volume weighted average price – 6 months preceding March 4, 2011 7.38 66.0%
Volume weighted average price – 1 year preceding March 4, 2011 6.73 82.0%

Source: Bloomberg,
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The official price of the Shares registered at the ending of the last MTA Trading Day before the 
date of publication of this Offer Document (i.e. August 5, 2011) was Euro 12.16.  
 
 
E.5 Values attributed to the Issuer’s financial instruments in the event of financial 

transactions carried out during the last and the current financial years 
 
To the Offeror’s knowledge, in the financial year closed as at December 31, 2010 and in the current 
financial year, the Issuer did not execute any financial transactions that led to a valuation of the 
Shares. 
 
 
E.6 Values at which the Offeror has purchased and sold financial instruments subject of 

the Offer during the last twelve months 
 
The Offeror acquired the control over the Issuer through the acquisition, from the Bulgari-Trapani 
Family, of No. 166,382,348 Shares, equal to 55.03% of Bulgari’s issued share capital at the Closing 
Date (for further details, see the Introduction of this Offer Document). 
 
The Majority Shareholding was acquired in exchange for LVMH shares newly issued on the basis of 
the Exchange Ratio. For further details on the determination of the Exchange Ratio and on the 
value attributed to the Shares within the context of the Contribution, see Paragraph E.1 of this 
Offer Document. 
 
The following table shows the purchases of Shares made in the last 12 months by the Offeror and 
the Persons Acting in Concert, also through fiduciary companies or third parties.  
 
 

Party which made 
the transaction 

Date of the 
transaction 

No. of 
acquired 

shares 

Average gross 

price (€) 

Maximum price 
paid 

Countervalue 

(in million 
Euro) 

Francesco Trapani September 7, 2010 
Exercising a n. of 
stock options 
assigned in 2003  

300,000 4.35 4.35  1.3 

Francesco Trapani December 13, 
2010  
Exercising a n. of 
stock options 
assigned in 2004  

300,000 7.81 7.81  2.3 

Hannibal December 14, 
2010 

2,900,000 8.06  8.06 23.4 

Hannibal December 16, 
2010 

2,950,000 8.13 8.13 24.0 

Hannibal  March 10, 2011 3,852,881 12.15 12.16 46.8 

Hannibal  March 11, 2011 3,778,697 12.18 12.19 46.0 
Hannibal  March 14, 2011 6,113,633 12.19 12.20 74.5 

LVMH  March 15, 2011 12,258,220 12.15 12.18 148.9 

LVMH  March 16, 2011 5,324,203 12.16 12.17 64.7 

LVMH  March 17, 2011 11,648,573 12.18 12.18 141.8 

LVMH  March 18, 2011 2,837,649 12.21 12.21 34.6 

LVMH  March 21, 2011 12,100,959 12.24 12.25 148.1 

Paolo Bulgari April 6, 2011 
As per the 

6,397,367 12.25 12.25 78.4 
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Financial 
Agreement

Nicola Bulgari April 6, 2011
As per the 
Financial 
Agreement

6,243,082 12.25 12.25 76. 5

Francesco Trapani April 6, 2011
As per the 
Financial 
Agreement

1,198,551 12.25 12.25 14.7

The following table shows the sales of Shares made in the last 12 months by the Offeror and the 
Persons Acting in Concert, also through fiduciary companies or third parties. 

Party which made 
the transaction

Date of the 
transaction

No. of sold 
Shares

Average gross
price (€)

Maximum price Countervalue
(in million euro)

Francesco Trapani September 8, 2010 300,000 5.91 5.96 1.8

Francesco Trapani December 14, 
2010 

300,000 8.040610 8.04068 2.4

With the exception of the completion of the Contribution and of the transactions detailed above, 
neither the Offeror nor the Persons Acting in Concert have made any purchase or transfer of the 
Shares in the last 12 months.

  
10 Euro 8,0406 sole price paid as it was a block trade.
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F. MEANS AND TERMS OF ACCEPTANCE OF THE OFFER, DATE AND 
MEANS OF PAYMENT OF THE OFFER PRICE AND RELEASE OF THE 
SHARES

F.1 Means and terms of acceptance of the Offer 

F.1.1 Acceptance Period 

The Acceptance Period, agreed with Borsa Italiana pursuant to Article 40, paragraph 2, of Consob 
Regulation, will start at 8:00 a.m. (Italian time) of August 22, 2011 and will expire at 5:40 p.m. 
(Italian time) of September 23, 2011, extremes included. September 23, 2011 will represent, 
therefore, the expiration date of the Offer.

Further, pursuant to Article 40-bis of Consob Regulation, within the MTA Trading Day subsequent 
to the Payment Date, the Acceptance Period may be re-opened for 5 MTA Trading Days if the 
Offeror, on publication of final results of the Offer (see Paragraph F.3 of this Offer Document), 
notifies that it has acquired at least half of the Shares subject of the Offer.

However, the re-opening of the Acceptance Period will not occur: 

(i) if the Offeror announces to the market the occurrence of the above circumstance that it 
has received as acceptances at least half of the Shares subject of the Offer at least 5 MTA 
Trading Days before the end of the Acceptance Period; or

(ii) if, at the end of the Acceptance Period, the Offeror comes to hold a participation triggering 
the Purchase Obligation pursuant to Art. 108, paragraph 1, of the TUF or the Purchase 
Obligation pursuant to Art. 108, paragraph 2, of the TUF (as the case may be).

F.1.2 Acceptance procedure

Acceptances of the Offer by shareholders (or their duly authorized representatives) are irrevocable, 
without prejudice to Article 44, Paragraph 7, of Consob Regulation, which provides for the 
revocability of the acceptances following the publication of a competing offer or a higher bid.

The Shares fall within the application of the dematerialization regime set forth in Articles 83-bis ff. of 
the TUF and in the Bank of Italy and Consob Joint Regulation dated February 22, 2008, as 
amended by joint resolution of Consob and Bank of Italy of December 24, 2010.

Acceptances are collected on the MTA and, therefore, the signing of a specific acceptance form is 
not required.

Those who intend to tender their Shares to the Offer must be holders of dematerialized Shares, duly 
registered in a securities account with a Depository Intermediary (acceptances by minors, incapable 
or disabled persons or persons under guardianship or trusteeship, pursuant to applicable provisions 
of law, signed by those exercising parental authority, guardianship or trusteeship, unless 
accompanied by appropriate authorization, shall be accepted with reservation and will not be 
included in the calculation of the Offer acceptance percentage and their payment will not be 
executed until the appropriate authorization is obtained), and must give to such Depository 
Intermediary adequate instructions for the purpose of accepting the Offer, pursuant to Article 5.2.1 
of Borsa Regulation.
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The Shares tendered to the Offer shall be free from any encumbrances (real, mandatory and 
personal) and freely transferable to the Offeror.

At the time of acceptance, the Shares tendered to the Offer must be dematerialized, registered and 
available in a securities account held by the tendering shareholders with a Depository Intermediary. 
In particular, Shares purchased in the market may be tendered to the Offer only after such 
transactions have settled under the liquidation system.

Holders of non-dematerialized Shares who intend to accept the Offer must first deliver the relevant 
certificates to an authorized intermediary member of the centralised administration system at Monte 
Titoli S.p.A. for the dematerialization and simultaneous deposit in a securities deposit in the name 
of the holder of the Shares and opened by the latter at a Depository Intermediary.

All Depository Intermediaries must convey acceptances to the Intermediary in Charge of
Coordinating the Collection of Acceptances of the Offer, through a Trading Intermediary by means 
of the placement of the relevant trade orders.

Convertible Bonds

The Offeror informs that, on July 15, 2011, Bulgari issued the Optional Redemption Notice (as 
defined under the Convertible Bonds Regulation). The Optional Redemption Date (as defined 
under the Convertible Bonds Regulation) will occur on August 29, 2011. The bondholders will be 
entitled to exercise their conversion rights, at the terms and conditions provided under the 
Convertible Bonds Regulation, up to (and including) the close of business on the 7th day before the 
Optional Redemption Date, i.e. on August 22, 2011. Bondholders having proceeded to the request 
of conversion of the Convertible Bonds within August 22, 2011 will receive Shares arising out from 
the conversion on September 14 at the latest and will be able to tender their Shares to the Offer. 

The Offeror also informs that, starting from July 1, 2011 and for the Change of Control Period (as 
defined in the Convertible Bonds Regulation), the conversion price of the Convertible Bonds is the 
Change of Control Conversion Price (as defined in the Convertible Bonds Regulation), equal to 
Euro 4.07, as adjusted in consequence of the completion of the Contribution whereby the Offeror 
acquired the control over the Issuer. Following the requests of conversion of No. 2,774  
Convertible Bonds from January 1, 2011 to July 31, 2011, No. 34,078,609 Shares have been issued 
and - as communicated by the Issuer - the filing of the statements relating to the relevant capital 
increase of Bulgari with the Companies’ Register of Rome occurred on July 25 and on August 1,
2011.  

The Shares issued or transferred and delivered on exercise of the conversion rights will be fully paid 
and will in all respects rank pari passu with the fully paid Shares in issue on the relevant delivery date 
except that such Shares will not rank for (or, as the case may be, the relevant holder shall not be 
entitled to receive) any rights, distributions or payments the record date or other due date for the 
establishment of entitlement for which falls prior to the relevant delivery date. For more 
information, please refer also to the Convertible Bonds Regulation, available on the website of the 
Issuer www.bulgari.com.

Stock Option Plans

The Shares deriving from the exercise of the remaining options provided for under the Stock 
Option Plans will be accepted and acquired by the Offeror (upon the terms and conditions of this 
Offer Document) to the extent that such Shares are tendered to the Offer in due time.

www.bulgari.com.
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F.2 Economic and administrative rights relating to the Shares tendered, pending the 
Offer 

The Shares will be transferred to the Offeror on the Payment Date. 

Until the Payment Date, the shareholders will maintain and will be able to exercise all rights, both 
economic and administrative, pertaining to their Shares; however, tendering shareholders will not be 
entitled to transfer their Shares, either in whole or in part, nor they may otherwise dispose of the 
Shares, except for the possibility to accept competing offers or higher bids pursuant to Article 44 of 
Consob Regulation. 

F.3 Communications on the progress and results of the Offer 

During the Acceptance Period, the Intermediary in Charge of Coordinating the Collection of 
Acceptances shall communicate daily to Borsa Italiana, pursuant to Article 41, paragraph 2, letter d), 
of Consob Regulation, the number of acceptances to the Offer received, the total amount of Shares 
tendered and the percentage that this amount represents on the Shares subject of the Offer.
Borsa Italiana will proceed to the publication of a notice containing that information within the 
following day.

Furthermore, the Offeror will communicate to Consob and the market, pursuant to Article 41, 
paragraph 2, letter c) of Consob Regulation, any further acquisition of Shares effected, directly 
and/or indirectly, out of the scope of the Offer until the Payment Date.

The results of the Offer shall be published by the Offeror, pursuant to Article 41, paragraph 6, of 
Consob Regulation before the Payment Date. Furthermore, upon the publication of the results of 
the Offer, the Offeror shall communicate (i) the occurrence of the conditions set out by Article 40-
bis, paragraph 1, of Consob Regulation for the re-opening of the Offer (unless not applicable for 
any of the reasons described under previous Paragraph F.1.1 of this Offer Document); and/or (ii)
the occurrence of the conditions set out by law for the Purchase Obligation pursuant to Art. 108, 
paragraph 2, of the TUF, or the Purchase Obligation pursuant to Art. 108, paragraph 1, of the TUF 
and the Squeeze-out Right and the information relating to the Delisting (see also Introduction, 
Table on the main events relating to the Offer). 

F.4 Markets on which the Offer is made

The Offer is made exclusively on the Italian market, the only market in which the Shares are listed, 
and is made, on the same terms, to all shareholders of the Issuer. 

The Offer is not being, and will not be, made, directly or indirectly, in or into the Other Countries. 
The Offeror will not be permitted to accept, directly or indirectly, any tenders made, in connection 
with the Offer, in or from any of the foregoing jurisdictions.

The Offer is not being, and will not be, made, directly or indirectly, through the facility of any 
securities exchange, or by use of the mails of, or by any means or instrumentality of interstate or 
foreign commerce (including, without limitation, by post, facsimile transmission, telex, e-mail, 
telephone, the Internet or any other electronic mechanism) of the Other Countries, and any such 
offer will not be capable of acceptance by any such use, means, instrumentality or facility.

Neither the Offer Document, nor any other document relating to the Offer, is being or may be 
mailed, or otherwise forwarded, distributed or sent in, into or from the Other Countries. 
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Persons receiving such documents (including, but not limited to, custodians, nominees and trustees) 
must not distribute, send or transmit any of them in, into or from the Other Countries, through the 
facility of a national securities exchange of the Other Countries, or by use of the mails of, or by any 
other means or instrumentality of interstate or international communication or commerce of the 
Other Countries.

Acceptances to the Offer by parties residing in the Other Countries may be subject to specific 
obligations or restrictions as provided by applicable laws and regulations. It is the sole responsibility 
of the addressees of this Offer to verify the existence and applicability of any such provisions, using 
appropriate consultants and intermediaries, and to comply with such laws and regulations prior to 
accepting the Offer. 

F.5 Date of payment of the Offer Price 

The Offer Price will be paid to each tendering shareholders, for the simultaneous transfer of the 
title to the Shares, on the 3rd MTA Trading Day following the expiry of the Acceptance Period, and 
therefore, without prejudice to any modification which might emerge in compliance with laws and 
regulations in force, on September 28, 2011.

In case of re-opening of the Acceptance Period (see Paragraph F.1.1 of this Offer Document), the 
Offer Price will be paid:

(a) to shareholders who have tendered their Shares within the Acceptance Period, on the 3rd
MTA Trading Day following the expiry of the Acceptance Period; and

(b) to shareholders who have tendered their Shares after the re-opening of the Acceptance 
Period, on the 3rd MTA Trading Day following the end of the re-opening of the 
Acceptance Period. 

The Shares will be transferred to the Offeror on the date of payment of the Offer Price.

Interests will not be paid on the Offer Price between the date of acceptance of the Offer and the 
date of payment of the Offer Price.  

F.6 Method of payment of the Offer Price

The Offer Price will be paid in cash by the Offeror, through the Intermediary in Charge of 
Coordinating the Collection of Acceptances, to the Trading Intermediaries who will transfer the 
funds to the Depository Intermediaries. The Depository Intermediaries, on turn, will pay the 
tendering shareholders or their proxies in accordance with the instructions issued by these 
shareholders (or their proxies).

The Offeror's obligation to pay the Offer Price will be deemed fulfilled once the sums have been 
transferred to the Trading Intermediaries. Tendering shareholders will bear the risk that the Trading
Intermediaries or the Depository Intermediaries do not transfer the Offer Price, or delay its 
payment.

F.7 Governing law and jurisdiction of the agreements executed between the Offeror and 
holders of the Issuer’s financial instruments

The Contribution Agreement is governed by the Italian law. 



74

F.8 Terms and modalities for the release of the Shares in case of ineffectiveness of the 
Offer and/or share allocation

As the Offer is a mandatory public tender offer pursuant to Article 106, paragraph 1, of the TUF, it 
is not subject to any condition precedent and no share allocation is expected.
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G. MEANS OF FINANCING OF THE OFFER, GUARANTEES OF CORRECT 
PERFORMANCE AND FUTURE PLANS OF THE OFFEROR

G.1 Means of financing of the Offer and guarantee of correct performance

G.1.1 Means of financing of the Offer

The Offer foresees a Maximum Disbursement of Euro 1,452,414,929.00 (for further details, see 
Paragraph E.1 of this Offer Document). LVMH will meet the obligations deriving from the Offer 
exclusively through own funds.

G.1.2 Guarantee of correct performance 

On July 25, 2011, pursuant to, and for the purpose of, Article 37-bis, paragraph 3 of Consob 
Regulation, Crédit Agricole Corporate and Investment Bank undertook, irrevocably and 
unconditionally, as guarantee of the correct fulfilment of the payment obligations under the Offer  
(including as the case may be any reopening of the Offer and/or fulfilment of any purchase 
obligation pursuant to Article 108 of the TUF and /or the exercise of the Squeeze-out Right), to 
automatically make available to the Offeror an amount equal to the Maximum Disbursement 
pursuant to the terms and conditions of this Offer Document, being understood that this Maximum 
Disbursement will be reduced accordingly to the payments made in the context of the Offer. 

The guarantee and the undertakings provided therein will automatically expire:

(i) on the MTA Trading Day following the date of payment of the Offer Price to shareholders 
having tendered their Shares to the Offer (as possibly reopened);

(ii) in case of implementation of the Purchase Obligation pursuant to Art. 108, paragraph 2, of 
the TUF, on the MTA Trading Day following the date of payment of the consideration due 
under the procedure of fulfillment of the Purchase Obligation pursuant to Art. 108, 
paragraph 2, of the TUF; or 

(iii) in case of fulfillment of the Purchase Obligation pursuant to Art. 108, paragraph 1, of the 
TUF simultaneously with the exercise of the Squeeze-Out Right, on the MTA Trading Day 
corresponding to the date of the notice to the Issuer of the deposit of the consideration due 
under the joint procedure of fulfillment of the Purchase Obligation pursuant to Art. 108, 
paragraph 1, of the TUF simultaneously with the exercise of the Squeeze-Out Right, on the 
cash account of the intermediary in charge of the indemnification process;

and, in any case, on December 31, 2011 at the latest.  

G.2 Rationale for the transaction and future plans of the Offeror regarding the Issuer 
and the Issuer’s Group as well as, if significant, the Offeror and the Offeror’s Group

G.2.1 Rationale for the Offer

The Offeror, through the business combination resulting from the Contribution and the Offer,
intends to reinforce its presence in the luxury sector. The transaction is aimed at enabling LVMH to 
markedly strengthen its competitive positioning in the jewellery and watches segment, due to the 
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strong position of Bulgari in this sector. Bulgari is also present in the fragrance, cosmetics and
accessories segments which will reinforce LVMH in its corresponding activities. 

Further, the transaction will allow LVMH and Bulgari to benefit from synergies for growth in 
Europe, Asia and the Americas by giving the Bulgari Group the opportunity to cooperate with the 
other brands of the LVMH Group operating in these sectors.

In carrying out the business combination, LVMH intends, in line with its long term strategy, to 
maintain the identity of the Bulgari group which has contributed to the success of the Bulgari name. 
Further, through the combination, the Bulgari Group will benefit from LVMH expertise and 
resources to reach its full potential and join an exceptional platform to ensure long-term future in 
the respect of values that have made its success since 1884. 

Paolo and Nicola Bulgari will remain Chairman and Vice Chairman of the Bulgari’s board of 
directors, respectively. Paolo Bulgari has been appointed as member of the advisory board of 
LVMH. Francesco Trapani, CEO of Bulgari, has been appointed as member of the board of 
directors of LVMH and has joined the executive committee of LVMH. He has also been assuming,
as from the second half of 2011, the management of the LVMH enlarged Watches and Jewellery 
activities.

Further, the Offer will be aimed at the Delisting, which the parties to the Contribution Agreement
had reciprocally acknowledged to be their common objective and interest in order to fully complete 
the strategic combination between the two groups, and, as a mandatory tender offer, will not be 
subject to any condition of effectiveness. The Delisting may be achieved through the fulfillment of 
the Purchase Obligation pursuant to Art. 108, paragraph 2, of the TUF (notwithstanding the 
circumstance that any request to sell is in fact made by shareholders having not tendered their 
Shares to the Offer) or through the fulfillment of the Purchase Obligation pursuant to Art. 108, 
paragraph 1, of the TUF simultaneously with the exercise of the Squeeze-Out Right.

G.2.2 Programmes relating to the operations development

LVMH intends to support the growth strategy developed and communicated to the market by the 
Issuer in order to maintain and further enhance Bulgari’s leading position in key segments of the 
luxury market.

To this purpose, the Offeror will exploit the key strengths of the Issuer such as product quality 
consistency, its ability to continually introduce creative and innovative products, the high levels of 
distribution efficiency, the attention to service and client satisfaction in addition to the availability of 
highly qualified personnel and management. 

The Offeror also intends to strengthen the four major product lines of Bulgari. In the jewellery 
division, the objective is to leverage on Bulgari's jewellery best selling lines and to further exploit 
business opportunities in the medium/high-end segment. In the watch division, the Offeror aims at 
growing revenues by focusing on wholesale, reinforcing product assortments and substantially 
increasing revenues in ladies watches, capitalizing on Bulgari's brand legitimacy in jewellery. In the 
accessories division, the objective is to increase the business within store network set-up and to 
develop adequate communication support. In the perfume and cosmetics division, the Offeror will 
pursue Bulgari's successful strategy through enhanced marketing and communication support as 
well as new product launches.

Furthermore, LVMH intends to pursue the development of existing areas of activity in the most 
promising markets (notably toward Asia with a particular focus on key markets such as China), 
among others through the opening of new directly operated stores.
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Further, the business combination between LVMH and Bulgari should create synergies, in particular 
in two main areas: (i) supply and distribution synergies in the Perfumes division, and (ii) synergies 
linked to the purchase of media space.

G.2.3 Future investments and means of financing

LVMH intends to have the Issuer continue to make the investments mainly relying on the cash flow 
generated from its operating activities and its financial resources.

With reference to the above, as of the date of this Offer Document, the Issuer’s board of directors 
has not decided on investment expenditure commitments of particular importance and/or beyond 
those normally required for the operational management of the business areas in which the Issuer 
itself is involved.

G.2.4 Restructuring and reorganization plans (in particular, mergers, demergers, contributions in kind, transfers 
of going concerns)

As at the date of this Offer Document, no decision has been taken by the Offeror with respect to 
possible mergers, demergers and reorganizations involving the Issuer and the Issuer’s Group.

G.2.5 Planned changes to the composition of the management and control bodies and the relevant emoluments 

As at the date of this Offer Document, with the exception of the provisions of the Shareholders’ 
Agreement (see Introduction and Paragraph B.2.3 of this Offer Document), no decision on a 
change in the present composition of the management and control bodies of the Issuer and the 
relevant emoluments has been taken. 

For the purpose of implementing the provisions of the Shareholders’ Agreement relating to the 
composition of the management body of the Issuer (see Introduction and Paragraph B.2.3 of this 
Offer Document), the shareholders’ meeting of the Issuer will be called after the Offer.

G.2.6 Changes to the Articles of Association 

As at the date of this Offer Document, the Offeror has not identified any specific amendments or 
changes to be implemented to the current Articles of Association of the Issuer. However, 
amendments could be made, after the achievement of the Delisting, to adapt the Articles of 
Association of the Issuer to those of an unlisted company.  

G.3 Intention to restore the free float 

As described in the Introduction and in Paragraph G.2.1 of this Offer Document, the buyout of all 
Shares and the subsequent delisting of the Shares represent one of the main objectives of the Offer. 

Declaration of the Offeror in relation to the Purchase Obligation pursuant to Article 108, paragraph 2, of the TUF

In the event that, following the end of the Offer, the Offeror comes to hold more than 90% and 
less than 95% of the Issuer's share capital issued as at the date thereof, taking into account also the 
purchases made directly or indirectly by the Offeror on the market (see Paragraph C.1 of this Offer 
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Document), the Offeror declares that it will not re-establish a free float and will fulfill its Purchase 
Obligation pursuant to Art. 108, Paragraph 2, of the TUF vis-à-vis any requesting shareholder (see 
Paragraph A.5 of this Offer Document). 

The Offeror shall indicate in a specific section of the notice reporting the results of the Offer –
which will be published pursuant to Article 41, paragraph 6, of Consob Regulation (see Paragraph 
F.3 of this Offer Document) – if, as a result of the Offer, the requirements of Article 108, 
paragraph 2, of the TUF are met. Should they be met, the notice will also provide the information 
as to the modalities and terms of the fulfilment by the Offeror of the Purchase Obligation pursuant 
to Art. 108, paragraph 2, of the TUF. Information necessary for the fulfilment of the Purchase 
Obligation pursuant to Art. 108, paragraph 2, of the TUF shall be communicated by the Offeror 
through a notice transmitted to Consob, Borsa Italiana and two press agencies and published on the 
websites of the Offeror and of the Issuer, www.lvmh.com and www.bulgari.com.

Declaration of the Offeror in relation to the Purchase Obligation pursuant to Article 108, paragraph 1, of the TUF
and the Squeeze-out Right

In the event that, following the end of the Offer or as a result of the fulfilment of the Purchase 
Obligation pursuant to Art. 108, paragraph 2, of the TUF, the Offeror comes to hold at least 95% 
of the Issuer’s share capital issued as at the date thereof, taking into account also the purchases 
made directly or indirectly by the Offeror on the market (see Paragraph C.1 of this Offer 
Document), the Offeror declares its intention to fulfil the Purchase Obligation pursuant to Art. 108, 
Paragraph 1, of the TUF vis-à-vis any requesting shareholder simultaneously with the exercise of the 
Squeeze-out Right (see Paragraph A.6 of this Offer Document).

The Offeror shall indicate in a specific section of the notice reporting the results of the Offer or the 
results of the procedure relating to the Purchase Obligation pursuant to Art. 108, paragraph 2, of 
the TUF  – which will be respectively published pursuant to Article 41, paragraph 6, and 50-
quinquies, paragraph 5, of Consob Regulation (see Paragraph F.3 of this Offer  Document) – if, as a 
result of the Offer or of the procedure relating to the Purchase Obligation pursuant to Art. 108, 
paragraph 2, of the TUF, the requirements for the exercise of the Squeeze-Out Right are met as well 
as the modalities and terms of the fulfilment, during the same procedure, of the Purchase 
Obligation pursuant to Art. 108, paragraph 1, of the TUF simultaneously with the exercise of the 
Squeeze-out Right. Information necessary for the fulfilment of the Purchase Obligation pursuant to 
Art. 108, paragraph 1, of the TUF simultaneously with the exercise of the Squeeze-out Right and 
during the same procedure shall be communicated by the Offeror through a notice transmitted to 
Consob, Borsa Italiana and two press agencies and published on the websites of the Offeror and of 
the Issuer, www.lvmh.com and www.bulgari.com.

The transfer of the Shares purchased under the above provisions will be effective starting from the 
communication to the Issuer relating to the deposit of the squeeze-out equivalent value for the 
purchase price of the remaining Shares vis-à-vis a bank instructed for such purposes. The Issuer will 
proceed with the relevant updating of the shareholders’ book. Pursuant to article 2949 of the Civil 
Code, following the expiration of the five-year prescription term starting from the date of the 
deposit of the squeeze-out consideration, the Offeror will have the right to recover the amounts 
deposited as squeeze-out consideration and not collected by the entities having the relevant right, 
subject to article 2941 and following of the Civil Code.

www.lvmh.com
www.lvmh.com
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H. AGREEMENTS AND TRANSACTIONS, IF ANY, BETWEEN THE 
OFFEROR, PERSONS ACTING IN CONCERT WITH THE OFFEROR AND 
THE ISSUER OR MAJOR SHAREHOLDERS OR MEMBERS OF THE 
MANAGEMENT AND CONTROL BODIES OF THE ISSUER 

H.1 Description of any agreement and financial and/or commercial transaction carried 
out or resolved upon in the twelve months preceding the publication of the Offer
which might have or had significant effects on the activity of the Offeror and/or of 
the Issuer

H.1.1 Agreements between the Offeror, Persons Acting in Concert and the Issuer or major shareholders or 
members of the management and control bodies of the Issuer which might have or had significant effects on 
the activity of the Offeror and/or of the Issuer

With the exception of the Contribution Agreement (as described in the Introduction of this Offer 
Document), neither the Offeror nor the Persons Acting in Concert with the Offeror are parties to
(or have resolved to enter into) any agreement, which might have or had significant effects on the 
activity of the Offeror and/or the Issuer, with the Issuer, major shareholders or members of the 
management and control bodies of the Issuer. 

H.1.2 Financial and/or commercial transactions carried out or resolved upon in the twelve months preceding the 
publication of the Offer which might have or had significant effects on the activity of the Offeror and/or the 
Issuer

With the exception of the Contribution Agreement (as described in the Introduction of this Offer 
Document), in the twelve months before the publication of the Offer Document, no financial 
and/or commercial transactions were executed or resolved upon between the Offeror, the Persons 
Acting in Concert and the Issuer, major shareholders or members of the management and control 
bodies of the Issuer which might have or had significant effects on the activity of the Offeror 
and/or the Issuer. 

H.2 Indication of any agreements concerning the exercise of voting rights or the 
transfer of Shares and/or other financial instruments of the Issuer

With the exception of the Contribution Agreement, which includes the Shareholders’ Agreement (as 
described in the Introduction and in Paragraph B.2.3 of this Offer Document), there are no further 
agreements between the Offeror, the Persons Acting in Concert and the Issuer, major shareholders 
or members of the management and control bodies of the Issuer concerning the exercise of voting 
rights or the transfer of Shares and/or other financial instruments of the Issuer. 
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I. FEES PAYABLE TO INTERMEDIARIES

As a compensation for the activities carried out with respect to the Offer, the Offeror will pay the 
following fees, inclusive of any and all intermediary fees:

(a) to the Intermediary in Charge of Coordinating the Collection of Acceptances, a commission 
equal to 0.01% of the countervalue of the Shares purchased by the Offeror in the context of 
the Offer (including any possible re-opening and, as the case may be, the implementation of 
the purchase obligation pursuant to Article 108, paragraphs 1 and/or 2, of the TUF), with a 
minimum fixed amount of Euro 25,000 and a maximum fixed amount of Euro 100,000 
(plus VAT);

(b) to each Depository Intermediary, a commission equal to 0.05% of the countervalue of the 
Shares deposited with that Depository Intermediary, tendered in acceptance of the Offer 
and purchased by the Offeror in the context of the Offer. The Offeror has given mandate 
to Crédit Agricole Cheuvreux S.A., to pay the commission owed directly to the Trading 
Intermediary, which as the case may be, under its own exclusive responsibility, shall assign 
the commission received to the Depository Intermediary, net of any commission agreed 
upon with the latter for trading activity. In such event, the Offeror’s obligation to pay the 
commission owed to the Depository Intermediary shall be considered to have been fulfilled 
with the payment of the corresponding amount to the Trading Intermediary, and the 
Depository Intermediary alone shall bear the risk that the Trading Intermediary entrusted 
therewith does not assign the commission received. 
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L. SHARE ALLOCATION HYPOTHESIS

As the Offer is a mandatory public tender offer pursuant to Article 106, paragraph 1, of the TUF, 
there will not be any share allocation.



82

M. ATTACHMENTS

Annex A: Issuer’s Statement pursuant to Article 103, paragraph 3, of the TUF and Article 39 of 
Consob Regulation

Annex B: Abstract of the Shareholders’ Agreement published pursuant to Article 122 of the TUF
and notices relating to the variations of the shareholdings held by the parties to the Shareholders’ 
Agreement in the Bulgari’s share capital and in the LVMH’s share capital
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Annex A
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Annex B
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N. DOCUMENTS THAT THE OFFEROR MUST MAKE AVAILABLE TO THE 
PUBLIC AND PLACES WHERE SUCH DOCUMENTS ARE AVAILABLE FOR 
CONSULTATION

The documents under Paragraphs N.1 and N.2 below relevant to the Offeror and the Issuer are 
available to the public for consultation at:

- the registered office of the Offeror, in 22 Avenue Montaigne, 75008 Paris (France);
- the offices of the Offeror in Italy, c/o LVMH Italia S.p.A. in Via Tommaso Grossi No. 2, 

20146 Milan (Italy);
- the registered office of Borsa Italiana, in Piazza Affari No. 6, Milan (Italy);
- the office of the Italian branch of the Intermediary in Charge of Coordinating the

Collection of Acceptances, in Via Brera 21, Milan (Italy). 

The above documents are also available on the website of the Offeror www.lvmh.com and on the 
website of the Issuer www.bulgari.com. 

The telephone number 800.198.926 (+44 203 02 69 118 for international calls, active from August 
22, 2011 to September 23, 2011, unless extended, from 9:00 a.m. to 6:00 p.m. (CET) on business 
days and a dedicated e-mail account opa@sodali.com have been arranged by the Global 
Information Agent in order to receive any request of information regarding the Offer from the 
Bulgari shareholders.

N.1 Documents relating to the Offeror

- The financial year report as of December 31, 2010, including the consolidated and yearly 
financial statements of the Offeror as of December 31, 2010, together with the attachments 
provided by the law;

- Half-year report of the Offeror as of June 30, 2011.  

N.2 Documents relating to the Issuer

- The financial year report as of December 31, 2010, including the consolidated and yearly 
financial statements of the Issuer as of December 31, 2010, together with the management 
report, the statutory auditors report and the auditing company report; 

- Half-year report of the Issuer as of June 30, 2011.  

www.lvmh.comand
www.bulgari.com.
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STATEMENT OF RESPONSIBILITY

The Offeror is responsible for the completeness and correctness of figures and information 
contained in this Offer Document.

The Offeror declares that, in its knowledge, the information contained in the Offer Document is 
true and there are no omissions which might alter its meaning.

LVMH Moët Hennessy - Louis Vuitton S.A.

_______________________________

Name: Bernard Kuhn

Position: Group General Counsel




